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TRAILER SHOW ASSN. FORMED 


3-Month Output Placed at 18,970 Trailers 


9 Leading Makers 
Report 9,048 Units 


From Jan. to June 


Trails 
—~——— 

Taken for a Ride 
Bendix Gives Party 
Another Plant Tour 
West Buys Trailers 

—_— 
by 

Jack Weed 


INCE a certain Bud Kelland 
recounted in the Saturday 
Evening Post his personal tribu- 
lations in trailering from coast 
to coast, your column con- 
ductor has had a_ compelling 
desire to satisfy that same curios- 
ity that has been itching all dyed- 
in-the-wool trailer sellers and see 
for himself how much of the 
aforesaid Bud's titters and 
chuckles was gross exaggeration 
and how much might be founded 
on a modicum of fact. You no 
doubt read his story of a couple 
of weeks ago in which he claimed 
that the third wheel trailer in 
which he toured across the coun- 
try from Long Island to Los An- 
geles swayed so behind his car 
that it imperiled all traffic and 
made him afraid to drive over 25 
miles an hour. At least this explo- 
sion by our national humorist 
made me third wheel conscious. 
* * * 


SO, I HIED me away to Flint 
and delivered myself unto the 
tender mercies of Dave Arehart, 
the father of the Palace three- 
wheeler. “Let’s see one of these 
trailer contraptions that break 
men’s hearts and put the fear of 
God into their souls,” say I, bold 
and brazen like. So we wheel out 
into the road with the Palace 
prexy dt the wheel. “First,” said 
he, “let me show you 80 miles an 
hour toting three rooms and bath.” 
At 70 we seemed to be just nicely 
rolling and not a wobble. At my 
suggestion we take a cow path at 
the side of the road and while our 
tow bobs a little, nary a lurch did 
I feel. With no brakes on the 
trailer (they weren’t hooked up), 
we made emergency stops, run 
over bumps, rode a center hump 
in the road and took to deep ruts 
and still no lurchings or meander- 
ings. Still not satisfied. I opine 
this must be an act. 

” +. cad 

SO I TAKE the wheel. I try 
everything I know to embarrass 
my host, and to prove how smart 
I am as a trouble producer. No 
dice. I give up and head for the 
factory when I hear a sickish 
gurgle from the rear seat. Hime 
Sangster who had come along as 
a professional needler was green 
around the gills. He points at the 
speedometer. I’m doing over 70 on 
M-10 with plenty of traffic flowing 
both ways. Honest, I’d have lost 
my undershirt on a _ bet we 
weren’t doing over 50. I'll swear 
that third wheel job handled 
sweet. Back at the plant however 
I had an ace up my sleeve. I had 
noticed a nice six-inch deep loose 

(Continued on Page 4, Col. 3) 
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Top Producers to Exceed 
°36 Total in First 
Six Months 


DETROIT.—Judging from 
confidential production re- 
ports given Trailer Trade, 
the total coach trailer pro- 


duction for the first five 
months of this year is practically 
as great as the total for all of 
last year. If the June estimates 
are maintained in actual produc- 
tion, the industry will have pro- 
duced 8 per cent more trailers 
the first six months of the year 
1937 than it did all of last year. 


These suppositions are based 
upon production reports of nine 
out of the 10 largest builders and 
several builders in the second 10 
group in top production. This 
estimate also presupposes that the 
smaller builders have done as well 
in proportion as the leaders. 


The first nine builders report 
9,048 trailers built, and estimating 
the production of the missing 
manufacturer from this firm’s re- 
port of the first quarter and esti- 
mate for May, the total produc- 
tion for the 10 top builders should 
be approximately 9,485 vehicles. 
Assuming that the first 10 build 
at least one-half the total trailers 
manufactured, this would make 
the total trailer production for the 
industry up to the first of June 
for this year 18,970 or approxi- 
mately 2,000 more than the gov- 
ernment production census gave 


(Continued on Page 7, Col. 1) 


Production Set 
By General Body 
For All-Steel Unit 


DETROIT.—With production of 
the new “Stream-Lite” all-welded 
steel passenger trailer scheduled 
to start next week here in its 
plant at 11830 Charlevoix avenue, 
the recently or- 
ganized General 
Body Corp. ex- 
pects to manu- 
facture 200 
trailers by the 
end of July and 
thereafter to 
step up produc- 
tion rapidly. 

Plans for mar- 
keting the new 
trailer already 
are well ma- 
tured, with dis- 
tributors under contract in prin- 
cipal cities in this country and 
Canada, H. Jay Hayes, president 
of the company, said. The devel- 


(Continued on Page 6, Col. 4) 
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and cotton bringing 
may not be too far fetched—farm- 


ers have the money—and are going to buy trailers this year. 


201 Makers Sell 16,736 
House Trailers in 1936 


WASHINGTON.—The first of- 
ficial statistical picture of the 
trailer industry of the United 
States was painted by the census 
bureau last week as the result of 
its special canvass of manufac- 
turing operation last year. It 
shows that factory sales last year 
reached a net wholesale f. o. b. 
value of $27,421,763 for 53,646 units 
of all types. This is based on re- 
turns from 357 manufacturers 
throughout the country. 

Of the sales given in the U. 8S. 
report 16,173 were house or coach 
trailers, made by 201 firms, valued 
at $8,496,021, an average of less 
than $400; 10 house cars, valued 
at $9,521; 11,069 passenger car 
trailers of all other types, valued 
at $771,627; 2,519 motor truck 
trailers, valued at $2,296,444, and 
23,875 truck semi-trailers, valued 
at $15,848,150. 

Automotive Dailys News’ tabu- 
lation of manufacturers, whose 
chief business was the making of 
house trailers, showed a total of 
383 in 1936. 

Michigan led the nation in pro- 
duction, its 58 establishments re- 
porting 22,728 sales of trailers, 
valued at $14,213,368. Ohio’s 22 
plants sold 7,750 trailers valued at 
$1,714,174, and Illinois reported 22 
factories which sold 2,997 trailers, 
valued at $512,722. Other leading 
trailer manufacturing states were 
Pennsylvania, New York, Indiana 
and Minnesota. 

Comparison with the 1935 fed- 
eral census of manufacturers 
shows factory sales to have in- 
creased nearly $7,000,000 last year. 


The special canvas discloses 
there were last year 201 manu- 





facturers of house or coach trail- 
ers, six makers of house cars, 73 
of all other types of passenger car 
trailers, 67 of truck trailers and 
116 of semi-trailers. 


The net f.o.b. factory whole- 
sale value was computed on prices 
charged to dealers, distributors 
and branch agencies, including 
excise taxes. 


Following is the first table of 
factory sales of house or coach 
trailers, by states. 


No. of No. of Total 
Mfers. Trail’rs. Sold Fety. Val. 
201 16,173 $8,496,021 


2,228 1,252,530 
92 129,592 
229 100,665 
376 181,479 
63,576 
5,512,176 
31,584 
433,374 
134,905 
300,904 
29,666 
325,570 


State 
United States .... 


California 
Florida 
TUinois 
Indiana 
Iowa 
Michigan 
Minnesota 
New York 
Ohio 
Pennsylvania 
Wisconsin 


All other States.... 562 
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Non-Profit Corp. 
Papers Signed by 
6 Manufacturers 


Exclusive Trade Exhibit 
Planned for Detroit 
In Mid-Sept. 


By JACK WEED 


DETROIT. —A National 
Trailer Show Assn. was 
formed and the incorpora- 
tion papers signed by .a 
group of leading trailer 
manufacturers who met in the 
Hotel Fort Shelby here Saturday, 
June 5. The purpose of the asso- 
ciation is to direct, and hold for 
the trailer industry as a whole, 
national showings of its vehicles 
and to act as the spokesmen for 
the industry on all show promo- 
tional projects which may be 
submitted to the industry in the 
future. 

While the original incorporators 
of the show association included 
only six men representing as 
many different manufacturers, it 
is the intent of the incorporating 
group to invite into membership 
in the association all trailer manu- 
facturers who can meet the stipu- 
lated requirements for member- 
ship which were incorporated in 
the origional draft of the as- 
sociation. 

This association has not as yet 
definitely set the date for the first 
national trailer showing and will 
not until the membership is felt 
to include all those trailer manu- 
facturers who will wish to identify 
themselves with the association. 
But it is tentatively considering a 
national trade show in Detroit 
sometime about the middle of 
September, as the first national 
showing by the trailer manufac- 
turers and trailer parts manufac- 
turers in a show of their own. 

The group who incorporated the 
National Trailer Show Assn. want 
the trade to know that they have 
not authorized nor sanctioned any 
show as yet and that when such 

(Continued on Page 2, Col. 1) 





I 720 Trailers 


Visit National 


Parks in Month, U.S. Reveals 


By HOWARD E. HALLAS 


DE TROIT.—More than 1,700 
coach trailers, over 66 per cent of 
which were owned by business 
and professional men, visited 
U. S. national parks during Au- 
gust of 1936, according to the first 
trailer survey ever made by the 
U. S. interior department. 

The comprehensive analysis of 
trailer traffic in the parks during 
the month showed the greatest 
number of trailers to have visited 
Yellowstone, which accommodat- 


ed 436 trailers; Glacier, which ac- 
commodated 136; Yosemite, 152; 
and Zion, 135. 

The survey revealed that the 
average number of persons per 
trailer was four, and that the 
average length of visit was three 
days in all the parks under the 
department’s supervision, and five 
days in the national parks proper. 
The longest average visits were 
paid to Platt and Hot Springs na- 

(Continued on Page 3, Col. 1) 
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Leading M akers Expected 
To Request Membership 


(Continued from Page 1) 


an authorized show is projected, 
the trade will be fully advised 
that the show has the approval 





Travelear Sales 
Exceed Estimate; 
Output Increased 


DETROIT.—Despite reports of 
seasonal tapering off in many in- 
dustries, trailer manufacturers in 
general report a steady upswing 
in production and sales. 

Although several New York 
sources have declared that trailer 
builders are not experiencing ex- 
pected sales, comments from 
some of the larger producers of 
trailers indicate that the reverse 
condition is true. 

According to a spokesman for 
the Travelcar Co. here, sales are 
highly satisfactory, both in the 
United States and in Canada. 

“Sales are so much outstripping 
our expectations that we are 
hiring men daily instead of lay- 
ing them off,” the spokesman 
said. “Our dealers without ex- 





ception are ahead of their most 
optimistic estimates; and our un-| 
filled orders are increasing every | 
day, even with our recently in- 
creased facilities and stepped-up 
production.” 

The official pointed out an un-| 
usual demand for models in the 
higher brackets at $1500 and) 
$1800. Lower priced models also| 
are moving out as fast as they | 
can be produced, he said. 

Interesting Travelcar develop- 
ment this year is a new, auto- 
matic “back-on” coupler, which 
is said closely to approximate | 
the ease with which a locomotive | 
backs up and couples itself to| 
freight cars. 


Bargman Shows 


New Trailer Bed | 


DETROIT. —An innovation in| 
couches designed for the trailer | 
industry has been announced by | 
Theodore Bargman, national dis- | 
tributor of comfort _ studio 
couches. Steel webbing, supported 
on helical springs is placed in a 
welded steel frame so that weight | 
is equally distributed and sagging 
is eliminated. 

Each frame is furnished with | 
a metal bed frame deeper and 
larger than commonly used. The 
frame is finished in DuLux white 
lacquer, similar to refrigerator 
finishes. 

One feature of interest to 
women who appreciate sanitation 
is that the bed tray can be taken 
out of the frame on which it is 
mounted, may be washed thor- 
oughly without danger of rusting | 


| tion and holding of 


| This will 
turers as a group to accept or | 
| turn down proposed shows. 





or of contaminating the bedding 
stored in the tray. 


and sanction of the manufac- 
turer body. 

The original incorporators of 
the show association were A. G. 


| Sherman, Covered Wagon Co., Mt. 


Clemens, Mich.; A. W. Shields, 
Bender Body Co., Elyria, Ohio; 
B. R. Scheff, Palace Travel Coach 
Co., Flint, Mich.; Norman C. 
Wolfe, Silver Dome, Inc., Detroit; 
R. H. Mulch, Hayes Body Co., 
Grand Rapids, Mich.; and George 
F. Miles, Vagabond Coach Co., 
New Hudson, Mich. 

At the meeting A. G. Sherman 
was appointed chairman of 
the organizing committee and 
Norman C. Wolfe treasurer. No 
permanent officers of the associa- 
tion will be elected nor will the 
by-laws of the association be in- 
corporated into the association 
until the next meeting of the 
group. At that time it is expected 
that all of the trailer manufac- 
turers who wish to be identified 
with the new association will be 
present and will have become 
members. 

It is felt by the incorporators 
that such an association is of 
vital importance to the industry 
at this time and that the promo- 
a national 


trade showing in which coach 


| trailers and their component parts 
|and fitments can be exhibited in 
| an exclusive trailer setting will do 


much to promote not only better 


| vehicles but a better understand- 


ing upon the part of the trade 
and the public of just what the 
coach trailer industry is doing. 
It is also felt that by having a 
closely-knit association in which 
all show problems can be dis- 
cussed and acted upon as an in- 
dustry that the manufacturers 
will be able to better invest their 
show promotional expenditures. 
enable the manufac- 


A national trade show held by 
the trailer manufacturers will en- 
able those parts and accessory 
firms who desire to become 
prominently identified with the 
trailer industry to exhibit their 
wares in the same showing as the 
vehicles and thus in one showing 


| feel certain that they are getting 


the salient points of their prod- 
ucts before all of the trailer trade 
and a large number of prospec- 
tive buyers. 

While membership in the show 
association itself is restricted 
to only those manufacturers 
who build coach trailers, just 
as the membership in the 
NAMA was restricted to automo- 
bile builders it is felt that an 
exclusive trailer trade show will 
be of great benefit to the manu- 
facturers of parts and other 
equipment just as the early auto- 
mobile shows enabled certain 
automotive parts builders to be- 


| come nationally known and recog- 
| nized. 





THE NEW BENDER “White Coach” sandwich and concession 
trailer has sides that let down to make serving counters from which 
to dispense hot dogs and pop to the customers. 


| coach manufac- 





National Trailer Show Assn. Organized in Detroit 7 








THE NEW TANDEM BENDER Travell Mansion recently delivered 
to A. E. BUCHENBERG, chief engineer of the Auto-Lite Co. As noted 
in the illustration a fixture for carrying a spare tire is placed in the 


front of the trailer, leaving the trunk free for luggage. 


Veteran Car Dealer Signs 


Bender Body Contract 


TOLEDO. — Ross Perry, who 
has been an automobile distribu- | 
tor here for 25 years, has signed | 
an exclusive contract with the 
Bender Body Co. of Cleveland. 

When interviewed recently, 
Perry declared that all-steel trail- 
ers were the safest means of 
trailer transportation and _ that 
buyers would soon realize the su- 
periority of the steel trailer over 
the old wooden type. “In my 
opinion,” said Perry, “the Bender 
Travel Mansion is the sturdiest 
and most desirable trailer yet de- 
signed to meet modern living con- 
ditions.” 

Perry recently delivered to A.| 
E. Buchenberg, chief engineer of 
the Auto-Lite Co. of Toledo, one 
of the new 23-foot Tandem Spe-| 
cials equipped with oven-type| 
cooking range, shower stall, new 
cedar-lined wardrobe, new flush 
type toilet, masonite sink cabinet, 


Marshall Named 
Covered Wagon’s 


Export Manager 


MOUNT CLEMENS, Mich.—|} 
Appointment of R. G. Marshall as 
export manager of Covered Wa- 
gon Co., trailer 


facturers, has 
been announced 
by J. E. Rob- 
erts, vice presi- 
dent in charge 
of sales. Mar- 
shall succeeds 
V. H. Wilcox, 
who has_ re- 
signed. 

Marshall MEE 
comes to Cov- R. G. Marshall 
ered Wagon Co. 
with a broad background in ex- 
port sales, Roberts stated. For 17 
years he was in the export divi- 
sion of Hupp Motor Car Corp., | 
the last 12 years as assistant ex- 
port manager. During the past 
year he has been in the export 
division of Chrysler Corp. 

Appointment of Fay D. Shaw as 
chief of the plant protection staff 
of Covered Wagon Co. has been 
announced by D. R. Donaldson, 
vice-president in charge of manu- 
facturing. 

Shaw has had several years ex- 
perience in organization work. He 
was a member of the U. S. Army 
Air Corps for 10 years and at the 
time Selfridge Field was opened 
in June, 1917, came to Mt. Clem- 
ens to serve as master sergeant at 
the field. From 1925 to 1928 he was 
a member of the Mt. Clemens po- 
lice department. For some time he 
was connected with the automo- 
tive manufacturing firm of Ste- 
vens-Duryea Co., Chickopee Falls, 
Mass. 


May Erect Camp 
SOUTH BEND, Ind.—The board 
of park commissioners is considering 
@ proposal to build a trailer camp in 
La Salle park here. A nominal fee 
would be charged for electrical con- 
sumption. 





and automatic emergency brake 


as well as the vacuum power 
braking system. The coach is 
fully insulated to provide lasting 
comfort from the intense heat of 
the summer days. Other features 
of this “traveling efficiency apart- 
ment” are the restful pastel 
shades on the inside walls, inner 
latching window screens, colorful 
drapes, smart, modern venetian 


blinds, and the new super-venti- 
lated cabinets. 


When these new trailers are 
displayed in Perry’s outdoor show 
rooms in Toledo, they will appear 
in a setting of beach chairs, ham- 
mocks, and garden benches, with 
real evergreens and natural grass. 
Perry’s new headquarters cover 
an entire city block located at 
Door and Detroit streets in the 
heart of Toledo. Along with this 
trailer industry Perry is build- 
ing stop-over and parking facil- 


| ities for trailer traveling. To aug- 


ment his trailer accommodations 
he has purchased one of the 


| Bender “23” models for a “White 


Coach” sandwich shop to occupy 
one corner of this busy city block. 


Trailer Licenses 
Rise in Virginia 

RICHMOND, Va. — Statistics 
furnished by the state motor 
vehicle license bureau, indicate an 
increase in the number of trailer 
licenses issued each year. 

In the eight months from Mar. 
1, to Nov. 1, of 1936 licenses 
have been issued for 5,687 trail- 
ers, more than 12 times as many 
as were issued during the entire 
year in 1926, or 2,521 more than 
issued during the same period 
during 1935. 

License figures compiled by the 
state bureau show the increased 
use of trailers. In 1923 only 368 
were licensed in the state; in 1924, 
350; in 1925, 440; in 1926, 437; in 
1927, 466; in 1928, 646; in 1929, 
966; in 1930, 1,318; in 1931, 1,582; 
in 1932, 1,788; in 1933, 1,906; in 
1934, 2,509; in 1935, 3,694. 


THE GALLEY FURNITURE 
of the Buchenberg Bender two- 
axle steel trailer is so arranged 
that the stove, sink and refrig- 
erator are all on one side of the 
vehicle. 





67 New Dealers 
Are Announced 
By Hayes Body 


GRAND RAPIDS, Mich.—Hayes 
Body Corp. has announced the ap- 
pointment of the following dis- 
tributors and dealers: 

Printcraft Bldg. Garage, Wash- 
ington, D. C.; Marden Motor Co., 
Augusta, Me.; Triangle Motor Co., 
Salem, W. Va.; Charlottesville 
Motors, Inc., Charlottesville, Va.; 
Cline Motors, Inc., Columbus, O.; 
Quaker Trailer Co., Devon, Pa.; 
Cruse-Rochelle Motors, Inc., An- 
niston, Ala.; Sy. J. De Piazza, 
Little Falls, N. Y.; W. H. Ferry, 
Lander, Wyo.; Ginn Chevrolet, 
Inc., Detroit; Fullenwider Motor 
Co., Sheridan, Wyo.; H & D Motor 
Co., Watertown, Wis.; Hudson 
Trailer Co., North Bergen, N. J. 


Little Bros. Service Station, 
Nashville, Tenn.; Monona County 
Auto Co., Onawa, Ia.; Newton 
Brothers, Emporia, Kan.; Harold 
Parker, Inc., Framington, Mass.; 
Pickens Trailer Sales, Albion, 
Mich.; R. & J. Trailer Sales, 
Battle Creek, Mich.; Charles H. 
Swan & Arnold J. Schuchardt, 
Beaver Dam, Wis.; Teton Auto 
Co., Riverton, Wyo.; Bills Motor 
Co., Sterling, Colo.; Bradford 
Garage Co., Brockton, Mass.; Cor- 
bett and McCracken, Greensburg, 
Ind.; Dicke Motor Sales, Downers 
Grove, Ill.; Moore & Rich, Ritt- 
man, O.; Northern Automobile 
Co., Bozeman, Mont.; C. O. Peters, 
Marquette, Mich.; Sedgwick Hard- 
ware & Supply Co., Newcastle, 
Wyo.; Sharp Chevrolet Co., New- 
ton, Kan.. 

Richards Motor Co., Las Ani- 
mas, Colo.; N. J. Roth, Brecken- 
ridge, Mich.; John A. Vanneman, 
Anderson, Ind.; Bridge Service 
Station, Windsor Locks, Conn.; 
Cc. L. Cochrun & Son, Champaign, 
Ill.; Cowan Coach Trailer Sales, 
Detroit; C. W. Glenn, Stock- 
bridge, Mich.; Herb Davis Trailer 
Sales, Kendall at Van Buren, Bat- 
tle Creek, Mich.; Martens Motor 
Co., Bloomington, Ill.; Paul & 
Linn, Lansing, Mich.; Hyland 
Stebbins, Corner Ferris & East 
Streets, Lansing, Mich.; Barrett 
Auto Co., Chadron, Neb.; Allen 
Burch, Kewadin, Mich.; Flathead 
Motor Sales, Kalispell, Mont.; 
Hachmann Hardware Co., Belle- 
vue, Ta. 

Gould K. Hallawell, Osgood,. 
Ind.; E. D. Henry, Alliance, Neb.; 
Chas. McDonald, Paris, Tex.; Mo- 
tor Sales Co., Inc., Henderson, N. 
C.; Latty and Sharkey, Bellevue, 
Mich.; Irving Block, Princeton, 
Wis.; T. W. Bryant, N. Wis. and 
Farwell St., Eau Claire, Wis.; 
William K. Cave, Fort Peck, 
Mont.; Wm. H. Day, Endicott, N. 
Y.; Doornbos Garage, « Grand 
Rapids, Mich.; Fremont Auto 
Sales, Fremont, Neb.; Gaffka 
Brothers, Allegan, Mich.; George 
F. Hastings, Inec., Englewood, 
Colo.; H. T. Howard jr., Spring- 
field, Ky.; Illico Super Service 
Station, Teharan, IIl.; Ionia Motor 
Sales, Ionia, Mich.; Love Motor 
Co., Miles City, Mont.; R. G. Mil- 
ler Co., Madison, Wis.; J. H. 
Payne, New Castle, Ind.; Pleas 
Brown Trailer Co., Wichita Falls, 
Tex.; William F. Thurston, La- 
Crosse, Wis.; Ray C. Wafler, 
Ithaca, N. Y. 


June Buick Magazine 
Carries Trailer Article 


FLINT.—The June issue of the 
Buick Magazine which goes to 
thousands of Buick owners as a 
“written cordial handshake” from 
the Buick Motor Co., carries a 
trailer story by Mildred O. Tid- 
well entitled “The Trailer’s Emer- 
gency Shelf.” 

While the theme of the story is 
well expressed in the caption 
under one of the illustrations “the 
masterful Buick and this snug 
trailer offer a vacation that might 
well account for the happiness of 
these trailerites”’ the story is 
loaded with many practical culi- 
nary suggestions. 
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U.S. Gives Data on Trailer Visitors to Nat] Parke 


Business, Professional Men 


Comprise 66% of Tourists 


(Continued from Page 1) 


tional parks. The average stay 
was 19 days at Platt, and 13 days 
at Hot Springs. 

Owners of the vehicles were 
registered according to occupa- 
tions, and 44 per cent were shown 
to be business men; 22 per cent 
professional men; 15 per cent re- 
tired; only 3.5 per cent farmers, 
and the balance from miscellan- 
ous occupations. Yellowstone was 
the most popular park with busi- 
ness men, 245 of them visiting it. 


The average cost of the trailers 
visiting the parks was $488, and 
1,392, or more than 80 per cent of 
the trailers, were burdened with 
some sort of tax, which averaged 
nearly $11 per thousand dollars 
of valuation per trailer. 

Nearly 91 per cent of the visi- 
tors stated, according to the sur- 
vey, that they were using the 
trailer merely for vacation pur- 
poses, only 150 of the owners de- 
laring that their trailers were 
used as homes. 

About 14 per cent of the trail-| 
ers were not wired for electricity, | 
the report showed. 

A tabulation of prices outside 
the parks showed that the trailer 
tourists paid an average of 15 
cents to camps for electricity, 
and 46 cents for space. The own- 
ers also declared that they trav-| 
eled an average of 236 miles per | 
day. 





A supplementary report of the 
facilities available to trailerites | 
visiting in the federal parks and | 
monuments, showed that only two | 
of 117 park lands listed had elec- 
trical connections available to 
trailers. These two are Mammoth | 
Cave and East Potomac. 

More than 57 of the parks have | 
already set aside areas or have | 
areas available for trailer park-| 
ing. This number may be consid- | 
ered high in view of the fact that | 
many of the parks are merely | 
small show spots. 

The report also showed that in| 
the parks having areas available | 


Schelm Appoints Evans 


NEW YORK.—Joshua L. Evans 
has resigned from the automobile 
advertising department of the New 
York Times to become manager of 
the New York sales office of Schelm 
Bros., Inc., of Peoria, Ill., builders 
of Schelbro display and pleasure 
coaches. 


Named Distributor 


ATLANTA.—Trailcar, Inc., an- 
nounce the appointment of the At- 
lanta Trailear Coach Co., Atlanta, 
as distributors for Trailecar coaches 
for Fulton and DeKalb counties. 


| hammered or 
| never been smashed or broken— 


| unit, model 326, 


for trailer camping, all of the 
areas have been sufficient to meet 
past demands. 

Further detailed tabulation 
showed that piped running water 
was available in 56 of the parks; 
bathing facilities available in 30; 
toilets in 78; outdoor tables, 
benches, and cooking facilities 
available in 78; and community 
houses in 17. 


Homestead Law 
Hampers Trailer 
Sales in Texas 


SAN ANTONIO, Tex. — Some 
dealers having a line of trailers 
are reporting some difficulty in 
financing trailer sales due to the 
very strict homestead law of 
Texas. Under this law a person 
who buys a piece of property and 
declares it as his homestead is 
assured of ownership so long as 


| he lives, and no finance company, 


bank or other firm or individual 
can take it away from him. 


Pointing out that this law 


|might be applicable to trailers 
| wherein a man buys a trailer and 


declares it his home, it is reported 
that some finance companies have 
been hesitant to handle such paper 
until a declaration of how this 
homestead law applies to trailers 
has been made. Up to this time no 
test case has been made. 


K-D Anticipates 


Reflector Laws 


Cincinnati.—In anticipation of 
future statutes in regard to the 








THIS SMARTLY DESIGNED living-room in the 


OUTSTANDING EXTERIOR FEATURE of the new United Auto- 
mobile Trailer is the extremely wide door shown here. Opened, it | 


provides an almost “out-of-door”’ dining nook, and permits compara- d 


| tively large objects to be moved in and out. 


Production of 


use of reflectors on vehicles, the | 


K-D Lamp Co., veteran designer 


and builder of safety equipment, | 
has announced a new reflector, | 


| which surpasses IES and SAE 
specifications, and is believed to 
be able to meet any future re- 
quirement. 

The Triflex Reflex reflecting 
is a solid piece 
special light transmission 
The lens cushioned in a 
secret composition is a 


of 
glass. 
special 


distinct feature, the silver-plated | 


back providing maximum reflec- 
tion. 
have demonstrated the extraor- 
dinary quality of the lens. No 
matter how hard it has been 
pounded, it has 


only shattered. 
The reflector is available 
red, green, amber or crystal. 


in 


Numerous laboratory tests | 


NEW YORK. — With contracts 
let for a possible $700,000 in manu- 
factured production during the 
year, the new United Auto-Trailer 
Co. is speeding expansion of its 
dealer organization, according to 
Curtis Emery, president of the 
company recently formed here. 

Featured by an _ exceptionally 
wide, circular door, designed to 
provide an almost “out-of-door” 
dining nook, and to permit the 
movement in and out of compara- 
tively large objects, the exterior 
of the new trailer is smartly 
streamlined, Emery said, in order 


|to match modern automobile de- 


sign. 
United has also placed its kit- 





WEALTH OF CLOSET SPACE, special linen and bedding cabinets, large drawers, and rollout 





New United 


Trailer Line Under Way 


chenette in the rear of the trailer 
in order to give an unbroken liv- 
ing room layout. The living room 


may be divided at night into two} 


bedrooms, each accommodating 


two people. 


Another feature of the United | 


favorable 
modern 


which has attracted 
comment is its practical, 


fireplace, situated at the front of | 


the trailer. 


The United line, which went in- | 


to production last month, will be 
built to average under $1,000, 
Emery stated. ‘ 


Safety Council 


Chooses Bender | 


COLUMBUS, O.—The Ohio State | 
Safety Council has announced that | 


it has signed contracts to use 
Bender Travel Mansions in its/| 
proposed state-wide safety cam-| 
paign. 


new United trailer, as revealed in the combined 
pictures, may be divided at night into two bedrooms, accommodating four people. Fireplace, kitchenette, 
and the wide door through which these photographs were made are featured in the United Line. 

o— 


\Neb. City 


Bans 


Trailers; Owners 
Build Own Town 


SCOTTSBLUFF, Neb.—Perhaps 
one of the most unusual “trailer 
towns” in the country is Terry- 
town, just outside Scottsbluff, with 
a population of about 100. It has 
grown there since last fall, when 
the use of automobile trailers as 
|residences was forbidden by an 
|ordinance passed by the city 
council of Scottsbluff. 


Terry Carpenter, who has been 
evoting considerable time to 
many business enterprises since 
| his defeat for the senatorship last 
year by Senator George W. Norris, 
| issued a public invitation, imme- 
| diately after the passage of the 
city ordinance, telling all trailer 
residents that they were welcome 
| to move on his property, just out- 
side the Scottsbluff city limits. He 
| told them that they were welcome 
| to live there for at least a year, 
provided that they would keep the 
place clean and behave them- 
selves. Anybody who failed to do 
that would be promptly “kicked 
out.” 


Carpenter’s invitation was en- 
| thusiastically accepted. Now there 
is a whole street of trailer houses 
|in Terrytown, ranging from mod- 
ern, stream-lined trailers in black 
}and silver, boasting the most up- 
| to-date gadgets and equipment of 
all sorts, and with a child’s rub- 
| ber-tired tricycle and wee crim- 
|son-painted automobile outside, 
down to ancient, battered, paint- 
less trailer houses, some on wheels 
|and some on rollers. One house is 
composed of two dilapidated trail- 
ers fastened together, and it has 
a garden patch at the back, where 
| lettuce, onions, and radishes are 
flourishing, and new peas and 
| green beans will soon be ready for 
| use. e whole plot is enclosed by 
a fence made of odd bits of wire 
and wood. 








Carl Logan Smith, secretary-| 
treasurer of the council made the} 
following statement concerning | 
their selection: 

“Careful tests proved to us that} 
the Bender Travel Mansion is one 
of the sturdiest, and most com- 
pact trailers available for com- 
mercial use. Compactness was a} 
necessary feature as our motion | 
picture equipment, which we car- | 
ry for display purposes, had to be 
transported in the trailer and still | 
we had to have ideal living con- 
ditions to carry on our work.” 


Trailer Rules Set 


MONTREAL.—<Automobile trailer 
houses of tourists have come under 
the sanitary control of the Manitoba | 
board of health, according to a re- | 
cent announcement here. Regula- | 
tions pertaining to wash basins, sinks | 


In one trailer house, not only 
does a family live, but a business 
is conducted. The man makes a 
business of resilvering mirrors, 
| and he says that he obtains a good 
deal of work from Scottsbluff 
second-hand shops. He hopes in 
time to have a larger workshop. 


Although there is a whole street 
|} of trailer homes, Terrytown has 
some houses of other types—some 
neatly built little homes of one or 
two rooms, some tar-paper 


| shacks; also it has industries—all 


of them the Carpenter enterprises, 


| which include a light plant, a big 
| grocery store, a creamery, and an 


oil refinery. A few of the residents 
of Terrytown have sunk wells of 
| their own, but most of them carry 
water in pails for several blocks, 

Some day, it is said, Terry Car- 
penter hopes to take out articles 


and other plumbing fixtures were | | of incorporation for this curious 


beds are among the features of the new Hayes Crusader model. Shown are two views of the interior of 
adopted. | village which is called Terrytown. 


the model A deluxe, Buyers are given options of three different floor plan arrangements. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, Wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 


WEDNESDAY, JUNE 9, 1937 


Trailer Residences 


W tH approximately 83 per cent of all house trailers 
sold this spring being converted into permanent resi- 
dences, the need for facilities to take care of them be- 
comes increasingly acute. Ostrich-like attempts by city 
and state fathers to stick their legislative craniums into 
terra firma are of no avail. Trailers and trailer homes are 
here and they must be provided for. 

This movement is in no sense a self interest on the part 
of trailer manufacturers to open new markets for their 

roduct. On the contrary, most manufacturers are 

uilding strictly mobile units and selling them for such. 
The fact that owners are converting them to uses for 
which they were not designed merely indicates that the 
trailer with its admitted shortcomings as a permanent 
home offers a means of escape from the less desirable, 
Squalid, so-called permanent homes and apartments 
obtainable at comparable prices. 

Thus, so long as the current shortage of habitable 
dwellings at reasonable prices persists, we may expect 
more and more people whose incomes have not kept pace 
with rapidly rising rents to turn to trailers for homes. 
Farsighted city fathers naturally are perturbed at the 
idea of trailer camps turning into civic eyesores. But 
rather than try to hammer these dwellers back into the 
available low-priced hovels and thus save the cities’ dig- 
nity, it would be far wiser to make a sincere effort to 
provide camping facilities for trailerites of which the city 
can be proud. This would not only raise the standard of 
the trailerites’ living conditions but would leave a pro- 
found impression on out-of-town visitors who availed 
themselves of the camps’ hospitality. 

The very fact that many folks now living in trailers are 
doing so to avoid the slums is an indication that these 
people are looking for a better and happier way to live. 
This is a trait of citizenship well worth fostering by any 


group. 


Trailer Exhibit 


a4 ORMATION of a group to promote a coach trailer 

manufacturer’s exhibit in Detroit this fall, we feel, is a 
step in the right direction. Only through an exhibit of 
this sort can the trailer industry establish itself in the 
public mind as an industry. Through this co-operative 
effort we look forward to a better understanding between 
trailer producers and those who supply the necessary 
parts and accessories to make a trailer complete. This 
show also should do much to establish and cement 
friendly relations between the automobile industry and 
the trailer industry, which is much needed at this time. 
Through this group we hope better facilities and con- 
ditions for display can be arranged at New York and Chi- 
cago automobile shows. Both these latter are highly 
important from the standpoint of public contact. For 
this reason our heartiest congratulations and well wishes 
are extended to those who have brought about the first 
move in the campaign to prove that the trailer industry 
is growing up. Every manufacturer should extend his 
whole hearted support. 


Trails 


(Continued from Page 1) 


gravel fill alongside the drive. I 
pull out into the middle of it and 
before anyone can stop me, I 
start to back up. Here’s where I 
show this thing up, thinks I. And 
I back completely out of the loose 
gravel without even a decent start 
toward a jacknife. I give up. 
Either Clarence Buddington Kel- 
land is without doubt one of the 
world’s worst drivers and me- 
chanics, and a_ gullible Santa 
Claus to boot, or I’m a ring-tailed 
snorter at the tiller of a seven- 
wheel combination. As a tip off, 
T’'ll let you into a secret. Medium 
to fair trailerites get a belly laugh 
when I wheel a coach trailer. 
* +o ” 


SKIPPING FROM third wheels 
to hitches is not much of a leap, as 
one of the reasons for the extra 
wheel is partly wrapped up in the 
hitch. Skipping from semi-trailer 
fifth wheels and four-wheel trailer 
connectors to coach trailer hitches 
is not much of a jump either, I 
found out, when I visited the Aus- 
tin Trailer Equipment Co. at Mus- 
kegon recently. This concern has 
been making heavy duty trailer 
couplers and drop legs for years 
and being alert to things new in 
trailerdom, immediately developed 
a coach trailer hitch that com- 
bined the folding action of the 
drop leg and the locking features 
of the fifth wheel. 

* - . 

WELL, Clyde Beattie and his 
boss, the former Cleveland taxi 
cab king, Andy Waite are starting 
to do things in that revamped 
electric car barn in Elyria. After 
going through their plant, let me 
give you builders who are looking 
for an ideal trailer factory a tip. 
Get yourself an interurban car 
barn. Clyde can put four assembly 
lines over 400 feet long into busi- 
ness in that plant if and when he 
needs them. And after getting a 
pre-peep at what’s coming off the 
draughting board, I'll wager it 
won't be long before those as- 
sembly lines will be in evidence. 
There are no gaps in one line now 
and they are just coasting along. 

- * * 


BOSS WILLIS, vice-president in 
charge of sales for Bendix, after 
a lapse of nearly 20 years, again 
took upon himself the task of 
giving your column conductor a 
lesson. Back in the glorious, hec- 
tic days of the HAL 12, Frank B. 
was my chief and stern instructor 
in the art of selling motor cars. A 
week ago Friday he showed me 
how to kill blue rocks from skeet 
traps. Man, how the old boss can 
knock them dead. The occasion 
was the annual Bendix distrib- 
utors’ party and convention, to 
which I was allowed to come 
when I promised to behave my- 
self and not talk too much trailer. 

* * * 


DON RICE, however, who is 
Willis’ high command in the BK 
for coach trailer department, had 
a more effective way of insuring 
himself against trailer palaver. He 
lent-me his gun which kicked my 
jaw and made it so sore I couldn't 
talk and then showed me how 
Bendix is going to make us trailer 
guys forget the hand control for 
the trailer brake. They’ve designed 
a graduated foot control that al- 
lows putting on the trailer brake 
only with a part pedal motion and 
as you continue down with your 
foot pedal, the car brakes come 
into action. A slam down on the 
brake pedal sets all brakes solid. 


* * #8 


JERRY WILD of Elcar took 
yours truly on a plant inspection 
—it seems I run into one of these 
three-mile walks every time I get 
out of my home port. Maybe 
Jerry and his side kick Hank 
Hill agree with my publisher that 
my alderman is becoming too 
prominent and are in league 
against my only mark of afflu- 
ence and the walk would wear me 
down. Anyhow, Jerry has went 
and got himself the former Com- 
bustioneer plant in Goshen and 
will have room for four trailer as- 
sembly lines that will be the envy 

(Continued on Page 6, Col. 5) 
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—Courtesy New York Herald Tribune 


Home Environment a la Trailer Park 


Letter Box 


Congratulations 

Allow me to congratulate you 
on the excellent work you are 
doing on Trailer Trade News.—H. 
W. Perry, New York City. 


Right Idea 


Greatly interested in your re- 
cent letter and believe you are 
thinking along the right lines, 
since trailer housing is inevitable, 
and city governments must re- 
alize this fact and make proper 
provisions for sanitary camps... 
and the sooner they make up 
their minds to it, the better for 
all concerned.—F’.. M. Smith, Stout 
Engineering Laboratories, Inc., 
Dearborn, Mich. 


Linoleum vs. Felt Base 


The writer has received and 
read with interest the issue of the 
Trailer Trade Section of Automo- 
tive Daily News, released on Wed- 
nesday, Feb. 10. We thought that 
you would be interested in a sug- 
gestion for the coach trailer speci- 
fications which you are listing on 
pages 16 and 17. 

You show at the bottom of page 
16, under “Equipment Symbols,” 
No. 1 linoleum (floor). Many times 
the word linoleum is used without 
care by the layman, as well as 
manufacturers, for any floor cov- 
ering that might be manufactured 
with a pattern. Inasmuch as 
many of the trailer manufacturers 
putting out the cheaper class of 
models, are using a product which 
is known as felt base and differs 
materially in manufacture and 
quality from linoleum, we think 
that you should make such a dif- 
ferentiation in your specifications. 
So that you will be ‘fully ac- 
quainted with the difference be- 


tween linoleum and felt base, the 
writer is taking the liberty of 
sending you a 9x12 quality sample 
of both so that you can judge the 
merits on observation of our prod- 
ucts. 


We are giving you this informa- 
tion for the interest of the in- 
dustry as a whole, and wish to 
state that there are other manu- 
facturers of linoleum and felt 
base.—C. B. Grove, Armstrong 
Cork Products Co., Lancaster, Pa. 


Makers’ Names 

Kindly send us the names of 
factories building trailer homes 
that we may write them for in- 
formation and prices.—Darrell M. 
Johnson, Arnold Chevrolet Co., 
Inc., Thomson, Ga. 


Wants Names 


As one of your subscribers may 
I ask if you can supply we with 
the names and addresses of the 
manufacturers who are building 
house type of trailers.—W. A. 
Jones, Mt. Holly Garage, Mt. 
Holly, N. J. 


A Prospect? 

Kindly send circular with manu- 
facturers names of auto trailers 
and house cars.—Mrs. A. E. Han- 
cock, Mansfield, O. 


Requests List 

Will you please send me a list 
of the different trailer companies 
(trailers for living purposes) with 
their respective names and ad- 
dresses so that I may get in touch 
with them?—Harrison Van Reed, 
Reading, Pa. 





Aug. 2-8, 1937—Tin Can Tourist Assn. 
Summer Reunion—Keshina, Wis. 
(Menominee Indian Reservation) 


Aug. 1-10, 1937—Automobile Tourist Assn. 
Summer Convention—Manistee, Michigan 
(Orchard Beach State Park) 

June 26-July 5, 1937—Traveleade 


Exposition and Convention—Topsfield, Mass. 
(20 Miles North of Boston on U. S. No. 1) 





YOU GET 


MORE OF EVERYTHING 


a, ie. 


COVERED WAGON 





Covered Wagon dealers and distributors 
— more than one thousand of them 
throughout the country—will tell you 
that Covered Wagon is the most desir- 
able franchise in the trailer industry. 
One of our dealers down in Ohio put all 
of the reasons in a nutshell—one terse, 
pertinent fact—“you get more of every- 
thing in the Covered Wagon franchise.”’ 


MORE SALES 

The longest trailer experience—the best 
name—the most widely known and high- 
ly respected product—and the biggest 
and strongest company in the industry 
make Covered Wagons easier to sell. No 
other trailer has the Sales Appeal Cov- 
ered Wagon has. 


MORE PROFITS 

More sales mean more profits—more net 
profit because as sales go up selling costs 
come down. Another factor that increases 
profits is the complete freedom from 
burdensome service. Covered Wagons are 
designed and built to stay sold. Your 
profit stays in the bank and doesn’t go 
out through the Service Department door. 


FRANCHISE 


MORE PRESTIGE 


Everybody who knows anything about 
trailers knows Covered Wagon. And you 
know that, in any business, it pays to Jink 
your name with the leader. 


MORE ADVERTISING 


During the past year, Covered Wagon 
advertising has appeared in more than 
thirty-seven magazines and in hundreds 
of newspapers. The June Sth issue of the 
Saturday Evening Post carried the first 
full page advertisement to run in any of 
the large circulation national magazines 
on a house type trailer. 


For more than eight years Covered Wag- 
on has used many of the leading na- 
tional outdoor, travel, general, farm and 
women’s publications. More advertising 
means more prospects—more sales—more 
profits for you. 


MORE SALES PROMOTION 
The finest catalog in the industry; strik- 
ing window displays; road signs; store 
identification signs; photograph albums; 


COVERED WAGON CO., 585 Cass Ave., Mt. Clemens, Mich. 


Originators and World’s Largest Builders of Trailer Coaches 











mat service; competitive data; liberal 
time payment plan are a few of the many 
sales promotion activities Covered Wag- 
on supplies Covered Wagon dealers. 


MORE FEATURES 


No other trailer has so many or such 
outstanding features as Covered Wagon. 
A partial list of these is shown in the box 
on the right. Here are features—exclu- 
sive features that make Covered Wagons 
easier to sell—make Covered Wagons the 
most desirable—and desired house or 
commercial trailers on the market today. 


MORE OF EVERYTHING 


We here at the Factory will back up 
what our dealer down in Ohio said. And 
we believe we can prove to you that you 
really get more of everything in the Cov- 
ered Wagon franchise. Many Covered 
Wagon dealers are making money—size- 
able money. And much more is going to 
be made out of the trailer business in the 
next few years. If you want to talk busi- 
ness, send the coupon below. 
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COVERED WAGON COMPANY 
585 Cass Avenue 

Mount Clemens, Michigan 
Gentlemen: 


I want more facts about the money-making possibilities offered by Covered 
Wagon Trailer Homes. 
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Record Trailer 
Sales Foreseen 


LOS ANGELES.—Prospects for | 
record house trailer sales here, | 
are seen by Sam Levy, head of | 
the Elliott Trailer Co., recently | 


HEADQUARTERS FOR: Roof Ventilators, Skylight Ventilators, Telescoping Stack 
Heads, Cook Stove Ventilators, Automatic Side-Wall Ventilators, Water Tanks, 


Other Items. 


Automatic Ventilator Company 
CORUNNA, MICHIGAN 


ATTENTION 


together. 


For further information phone or write 
< = 
STEER-O-MATIC 


THIRD WHEEL CORPORATION 


1836 BROADWAY - 


Dealer ..WAIT E. 


Offers Profit Opportunity! | 


y TRAILER MANUFACTURERS 
®" AND BUILDERS... . 


STEER-O-MATIC THIRD WHEEL AND HITCH 


The 100% maneuverable coupling and third wheel, the solution for great maneuvera- 
bility. An invention which makes it ridiculously easy to handle a car and trailer. No 
weight on automobile and maintains the engineered balance and riding qualities of 
car. Accomplishes unbelievable maneuvers, 
can be turned. Can be backed staggered parallel, straight, and backed with trailer 
beside car parallel. Can be maneuvered in any angular relationship without striking 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 


General Body Set 
For Trailer Output 


(Continued from Page 1) 


appointed California distributor 
for Silver Dome, Inc. 

“Workmen on the various proj- 
ects now under way, such as the 
metropolitan water works project, 
Boulder Dam project and big road | 
building jobs are greatly in need | 
of housing. As they move from| 
one location to another, a mobile) 
dwelling exactly meets their| 


Quantity 
Production 


The Latest and Best 


Engineers, Designers and 
Builders of Coach Trailer 
Metal Products. 


Pioneers In Our Line 








turning in the same space as any car 


- NEW YORK CITY 





| territory, 
| portation facilities, 


| many workers who must live close | 


| additional thousands of all types 
| of skilled craftsmen who see the 


| line is accessible the entire length 


| sell at least 600 trailers during 


needs. The trailer coach is the so- 
lution,” Levy said. “There are 
thousands of oil well employes in 
isolated districts without  suf- 
ficient housing and these men 
will be among our most en- 
thusiastic buyers. Most of the 
larger projects will be busy for 
at least two more years.” 
According to Levy, Los Angeles | 
itself, with 440 square miles of| 
has inadequate trans-| 
making the} 


trailer coach indispensable to} 

to their employment. 
“Construction work is at its 

highest peak in this area since 


1926,” he said, “and this draws 


trailer home a solution of their 
housing needs. Our ocean coast 


of the state to trailer owners, and 
coupled with the agreeable cli- 
mate and unexcelled opportunities 
for hunting and fishing offers ex- 
ceptional lures to the trailer 
owner. With these natural and 
economic advantages we should 


1937.” 

Trailer parking facilities in 
California, Levy pointed out, are 
unlimited and new modern trailer 
parks with all sanitary and social 
conveniences are being opened 
weekly. While state and local 
health officials are demanding 
that sanitary arrangements com- 
ply with health codes, he favors} 
such legislation because the few} 
trailerites who may be inclined to} 
slight these precautions are likely 
to prove the blight upon the own- | 
ers in general. 





Waite offers trailer dealers a line of coaches that insures a 
profitable franchise. Waite coaches are designed and built 
under the direct supervision of one of the industry’s recog- 
nized leading engineers—Clyde Beattie—who has had years 
of experience in anticipating public preference. 


The new Cadet is an example of the outstanding values of- 
fered by Waite, it is the biggest trailer on the market selling 


No objection to 
selling another 
trailer line if 
Waite is prop- 
erly repre- 
sented. 


at anything like its price. Just look at these features: spe- 
cially designed axle with high spring suspension and high 
hitch—resulting in lower center of gravity and stability—all 
steel chassis with caster jack—18 foot body of new pleasing 
design—ample windows—roomier interior—adequate cabi- 
nets and wardrobes—a remarkable value that sells on sight. 


Your territory may be open—write or wire.today. 





opment work on the trailer has 
been in progress more than a 
year. 

The company, which has mod- 
ernized and equipped the Charle- 
voix plant for production-line 
manufacture, will make trailers of 
three sizes. Production will be 
centered at first, however, on a 17- 
foot trailer to sell at $1,195. 

Hayes and other officers of 
General Body, which was orga- 
nized under Michigan laws with 
an authorized capitalization of 
$225,000, have wide backgrounds 
of experience in the automotive 
industry. In addition to Hayes, 
the officers are Martin Menton, 
first vice-president; Frank Cesen, 
second vice-president; Estok Men- 
ton, secretary, and W. S. Wor- 
cester, treasurer. R. C. Reichel is 
general sales manager. 

Hayes, formerly head of the 
Hayes Body Corp., is one of the 
pioneers in the United States in 
the manufacture of steel bodies 
for motor cars, and his activities 
in this field date back nearly 40 
years. 

First Metal Fenders 


He was general manager of the 
Eastman Metal Body Co., of 
Cleveland, which made the first 
metal body for an automobile in 
1899. He produced the first metal 
fenders for automobiles, the first 
metal hood and the first crown 


| fenders. 


Martin Menton has been con- 


| nected with the automobile body | 


industry since 1901. Prior to the 


advent of the automobile, he was| 


with the Quinby Carriage Co., of 
Newark, N. J., which turned to 


the manufacturing of motor car} 


bodies on a large scale in 1905. 
Later he was engaged in similar 


| capacities with several motor car} 


makers. 
Cesen during the last nine years 


was employed by Cadillac Motor | 


Co. as an experimental steel en- 
gineer and is in charge of steel 
fabrication for General Body. Pre- 
vious to coming to Detroit he had 
been engaged in the sheet metal 
business in Cleveland for 22 years. 
In that period the companies with 
which he was associated special- 
ized in the manufacture of heavy 
industrial equipment. 

Estok Menton is the designer 
and engineer of the new “Stream- 
Lite” trailer. He studied architec- 
ture at the University of Michigan 
and had further training in in- 
dustrial products design at Wayne 
University. He formerly was a de- 
signing engineer at Briggs Mfg. 
Co. 

Worcester was employed during 
the last three and a half years in 
the accounting department of the 
Ford Motor Co. 

Has Wide Experience 

Reichel brings to his new post 
as sales manager an authoritative 
knowledge of the trailer industry 
in the United States, plus a back- 
ground of many years experience 
in executive, sales and production 
phases of the automotive industry. 

For the last five years, Reichel 
has been engaged in an intensive 
study of the potentialities of the 
trailer market, which has taken 
him to all parts of the country, 
visiting trailer camps, interview- 
ing owners, dealers and distribu- 
tors. In addition he obtained from 
dealers and distributors in various 
sections of the country a consen- 
sus of their opinions of necessities 
of trailer design. 

Reichel, trained in mechanical 
engineering at Armor Institute, 
was associated with an indepen- 
dent steel company in Illinois and 
United States Steel Corp. in Pitts- 
burgh, before entering the auto- 
mobile industry, in which he held 
important positions with several 
leading manufacturers. 

The board of directors of the 
General Body Corp. includes, in 
addition to the officers, Hugh 
Chalmers jr., president of Pon- 
tiac Spring Co., and son of the 
former automobile manufacturer; 


R. John Heber, of Heber-Fuger- 
| Wendin, investment counsel; 
| James Dresbach, of Lightner, 
Crawford, Sweeny, Dod and Toohy, 
attorneys; John F. Kircher, au- 
tomotive dealer, and Thomas T. 
Petzold. 

The Charlevoix avenue plant oc- 
cupied by General Body formerly 
housed the Welded Steel Barrel 
Co. The buildings have a total 
floor area of approximately 70,000 
square feet and cover a site of 
two and one-fifth acres. 

Installation of machinery for 
processing the large panels, which 
will be used in the new steel 
trailer unit, and a progressive as- 
sembly line 1,200 feet long is near- 
ing completion. 


| Trails | 


(Continued from Page 4) 


of the industry, over 1,000 feet 
straightaway, I understand. 
There’s a nice ell for office and 
stock room. They plan to move 
into the new home as soon as pos- 
sible. 





* * * 


HEILMAN AND SNYDER of 
the L. A. Young Co. seem to be 
making bed history these days if 
all the rumors coming into the 
office are true. It seems that right 
now this company is furnishing 
couch and dinette springs for 
nine out of the 15 largest builders 
in the coach trailer industry. They 
also supply many of the smaller 
companies as well as the leading 
trailer cushion makers. An antici- 
pated preview of some new 
wrinkles in trailer bed construc- 
tion suggests that I will shortly 
be enticed into another plant 
promenade in my home port. 

ca * * 


CAPTAIN JUNGCLAS of the 
ATA is already out drumming up 
business for his Orchard Beach 
Park get-together in August. Ed 
swears that there will be more 
shade in the apple orchard this 
year and that Lake Michigan has 
promised to be 10 degrees warmer 
for swimming. He didn’t say a 
word about the fishing so I pre- 
sume that Cap Goss and A. G. 
Sherman have threatened to hold 
him to strict accounting on that 
score and he’s watching his step. 
However the Captain says in all 
seriousness that already indica- 
tions point to a bigger crowd at 
Manistee this year than last and 
that the trailer show will be 
equally as large and representa- 
tive. 

* 1 * 

WILBUR SCHULT sr. took 
time out to give me a cheery good 
morning one day last week while 
going through Detroit on a trip 
around the Schult dealers’ front. 
Reaching into his sales cupboard 
he passed out a titbit that will 
at least interest Schult dealers, 
production has been steadily go- 
ing up and last week reached tops 
with 200 trailers under production 
at one time. 

* ” * 


FIVE OUT OF the seven states 
leading in sales of Silver Domes, 
according to Ken Schaeffer are in 
the midwest wheat, corn and cot- 
ton belt, namely, Minnesota, Ne- 
braska, Kansas, Oklahoma and 
Texas. According to this report, 
my publishers’ blast in his column 
in ADN last week on the fact that 
farmers have the money is being 
proven in trailer sales. GMS said, 
with corn reaching an all-time 
high, wheat at $1.30 and cotton 
at 13.21 cents per pound the far- 
mer as a class is the greatest 
single market, not only for auto- 
mobiles but for trailers. It may be 
that the farmer may give the 
coach trailer industry sales in Au- 
gust and September this year that 
will look like May and June, or 
maybe better. 
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6 Months’ Trailer Output May Exeeed All of 36 


Production of 18 970 Units 
Is Anticipated by June Ist 


(Continued from Page 1) 


201 manufacturers for all of last 
year. 

Adding the actual to-date pro- 
duction reported by the leading 
10 to the number each of the first 
10 estimate they will build and 
ship during June, it will give 
these manufacturers a first half 
production of 12,828 or approxi- 
mately 1,000 more than the same 
builders gave Trailer Trade as 
their entire production for the 
whole year of 1936. 

Judging from the government 
census, Trailer Trade in estimat- 
ing the total production for the 
industry was entirely too liberal 
in the number estimated for the 
350 small local builders from 
whom TT has never attempted to 
get production figures. While the 
government obtained its figures 
from 201 coach trailer builders, 
Trailer Trade has endeavored to 
estimate the production of the 383 
coach trailer manufacturers which 
are receiving copies of this publi- 
cation each month and which we 
believe to be making the manu- 
facture of coach trailers their 
main business. 

It is very evident that the great 
bulk of the trailer manufacturing 
is centered in the plants of ap- 
proximately 28 builders in the 
middle west and east, and not 
over 10 builders on the Pacific 
coast. In fact, judging from the 
production reports sent this pub- 
lication, the production ability of 
those manufacturers in the great 
group under the first 30 east of 
the Mississippi is so small as to 
hardly warrant sending a sales- 
man to call on them for business 
unless the product carries an ex- 
tremely high factory sales margin. 

It is also becoming more ap- 
yarent each month, and particu- 
larly ‘this spring due to the change 
in reason for buying by today’s 
purchaser that the ability of the 
trailer manufacturer to carve a 
niche for himself in the volume 
production market is determined 
by his merchandising ability 
rather than because of his unique 
design or special capability as a 
manufacturer. 

It is also becoming increasingly 
apparent that the great bulk of 
sales are being made through es- 
tablished dealer outlets and that 
the public is demanding a display 
of permanency and solidity in 
that local dealer as a protection 
for the amount of money they 
must invest for a modern coach. 

Early prophecies on what the 
public would demand in the way 
of running gear, brakes and ex- 
terior materials have evidently 
been completely upset by the pre- 
ponderance of buying by a public 
which has no intention of doing 
any great amount of touring with 
their vehicles. Today’s buyer 


Construction Car 
Bows to Trailer 


MT. CLEMENS, Mich.—Another 
old time custom is expected to fall 
before the swift-growing trailer 
impetus soon. The construction 
car, the wayside home of railroad 
and highway builders and repair- 
men, is bowing to the trailer 
coach, the Covered Wagon Co. 
declares. 

The Ohio state highway dept. 
has just placed the initial order 
of what may develop into a sub- 
stantial fleet of trailer coaches 
for use by road_ construction 
crews. The trailers have been de- 
signed with double-deck beds and 
living accommodations for four 
men. Interest among construction 
crews in several other states is 
growing, it is said. 

Highway engineers report that 
the greater mobility of trailer 
coaches enables construction men 
to get on the job faster. 





seems to be much more interested 
in the livability of the interior 
than in the 
vehicle. 


It is, however, becoming very 
apparent to the alert manufac- 
turer that a greater degree of 
safety must be built into the coach 
trailer to make it conform to the 
requirements which the state 
road commissioners, the insur- 
ance underwriters and the finance 
houses will demand. 

These safety factors will no 
doubt include brakes on all ve- 
hicles weighing over 1,000 pounds, 


electrical fuse boxes and armored | 


cable; better sanitary facilities 


with absolute protection against | 


roadability of the} 








waste becoming a health menace 
and a public nuisance; heating 
plants which will be so con- 
structed that dangerous gases 
cannot be expelled into the ve- 
hicle interior, and which will be 
so insulated that regardless of 
what takes place outside of a bad 
wreck, it will be impossible for 
the heater to set the coach on 
fire; larger tires and _. better 
wheels; and last, but not least, 
hub and bearing sizes that give a 
wider factor of safety for over- 
loads. 

Most of these appliances are 
now available to the trade we un- 
derstand, with the exception of a 
wheel heavy enough to carry the 
new larger tires on the 16-inch 
wheel size. Some alert builder, 
however, will soon wake up to the 
fact that the coach trailer indus- 
try warrants a wheel built to its 
needs and relieve the builders of 
the necessity of using passenger 
car or truck wheels. 





Sound Principles Needed 
In Industry, Anderson Says 


GRAND RAPIDS, Mich.—Amaz-| ‘ 


ing phenomenon of industry that 
the house trailer business has be- 
that com- | 





come, is shown in 

paratively few active manu- 
facturers remain today of the 
several hundred said to be 


making trailers two years ago, ac- 
cording to A. A. Anderson, presi- 
dent of Hayes Body Corp., in ad- 
dressing a convention of territory 
managers at the Hayes plant. 


Anderson enunciated the call 
for adherence to basically sound 
principles that will put the enjoy- 
ment of the house trailer within 
the price reach of every citizen 
just as was done with the motor 
car, in widening the market 
by lower manufacturing costs. 













@ Far sighted, alert trailer distributors and 
dealers know the value and money making 
possibilities of ALL STEEL trailer construction. 
Bender All Steel Travel Mansions are ALL STEEL. 
That's why distributors and dealers every- 
where are taking on the Bender Franchise. 
Letters, telegrams, and telephone calls regard- 
ing our franchise are pouring in from all parts 
of the country. The line is complete. It is pro- 
duced in the world’s largest trailer plant, by 





‘No industry can shatter its 
price stabilization prior to the 
achievement of large volume pro- 
duction. Instigators of such move- 
ments inevitably go down in the 
opening machine gun fire. So I am 
adamant on this one point in the 
Hayes picture: lower costs 
through volume production and 
when lower costs are achieved, 
then widen the market as rapidly 
as possible,” Anderson said, 


“Give more people through our 
lowered prices, the enjoyment of 
the house trailer. When prices 
lower, let it be with a superior 
product. Volume production does 
this and that is the principle upon 
which this corporation operates.” 





Don’t overlook your opportunity in the commercial trailer field. 
Bender all steel commercial trailers set new standards of value, 


NWE’VE TAKEN 


BENDER aN Ll 


BECAUSE THIS 
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manufacturer can even approach .. 
of years in building quality bus bodies. The 
plant embraces 650,000 sq. ft. of floor space, 


or distributor to inspect our plant and opera- 
tions before taking on any trailer franchise. 


open up new profit opportunities. 


THE BENDER BODY COMPANY 


completeness. We cordially invite any dealer ‘ 
: 
a i 


Executive Offices: Cleveland, Ohio 


TRAILER DIVISION - 


400 CLARK STREET - ELYRIA, OHIO 


THERE'S A PLUS VALUE IN 
EVERY BENDER FRANCHISE 


C.L 


TRAILER 
S a 


WHOLESALE AND 
RETAIL FINANCE PLAN 


“We have the most modern and 
complete plant in the trailer 
industry and are prepared 
to fill orders immediately.” 


the most modern methods, and skillfully engi- 
neered. Bender All Steel Travel Mansions have 
a background of experience that no other 


- & score 


and unless you see it, it is hard to realize its 


T. 


AL. W. SHIELDS 
General Sales Manager 


THE SWING IS TO BENDER 
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'Former Airline Head Purchases. Rainbow Line 


Increased Output Schedule 
Set by New Organization 


KANSAS CITY. — Commodore]! of same will be under the entire 
Jack V. Elliot, formerly general| supervision of Elliot. 
manager of International Airways, The men associated with the 
oo announced manufacture of Rainbow trailers 
purchase of have been actively engaged in the 
the trademark 
same for the past two years, and 
and entire pro- ' 
an entirely new line of Rainbow 
duction of Rain- ' 
bow Trailers, trailers, consisting of seven models 
manufactured by designed by Elliot, have already 
followed down production lines, 
and deliveries are being made as 
fast as the present schedule of 
three a day will permit. The in- 
creased production plans are al- 
ready under way with the intro- 
with factories Jack Y. Elliot | duction of Rainbow trailers in the 
and offices lo- low price field, together with the 
cated at 3116 Main St., Kansas|company’s national advertising 
City, Mo., and the management| campaign, promises to be one of 


The new com- 
pany will be 
called the Rain- 
bow Trailer Co., 


Special!!--Trailer Glo 
INTRODUCTORY OFFER TO DEALERS AND 
DISTRIBUTORS 


Indian 
Travelo 
Elcar 


For Schult Standard 


Roycraft 
Split Coach 
Silver Moon Aerocar 


and Other Leatherette Trailer Manufacturers 


$490 VALUE--4 CANS FOR]$100 


F.O.B. Mt. Clemens, Michigan 
Offer Good Until June 30, 1937, Only 


Please mention trailer handled; whether dealer or distribu- 
tor, and if distributor how many dealers do you supply’ 


CLEANS and POLISHES LEATHERETTE and PLYWOOD 
GREAT LAKES CHEMICAL CO. 
MT. CLEMENS, MICH. 


the trailer manufacturers that will 
be well-known to the public in a 
short time. 


Distributors have already been 
appointed and new model demon- 
strators delivered to most of the 
western and southern states. Many 
dealers in other states are ex- 
pected to take cognizance of the 
Rainbow trailer line, ranging in 
price from $395.00 up, and the 
plant is working night and day 
shifts, Elliot said. 


Trailer Control 
Measure Passed 


By Wis. Senate 


MADISON, Wis.—The Wiscon- 
sin senate has passed the Schoe- 
necker bill, providing for a regis- 
tration fee of $5 on each trailer up 
to 3,500 pounds in weight and $5 
for each additional ton. 


Under the bill all trailers must 
be equipped with front and rear 
lights, adequate lighting system 
conforming with the state electri- 
cal code, and a fire extinguisher. 


Trailers more than 1,000 pounds 
in weight must be attached to the 
car with a safety chain in addi- 
tion to the regular hitch and must 
have brakes controlled from the 
driver’s seat. 


The measure prohibits trailers 
from parking on public property 
during the night except in speci- 
fied camps set aside for this pur- 
pose, where trailers must have 
900 square feet to themselves. The 
state board of health is given su- 
pervision of all trailer camps and 
municipalities are authorized to 
set up camps on property owned 
by it. 


TU 


THE SCHULT FRANCHISE 
now was Greater Value! 


@ You dealers who are ready to cash in on the big new trailer market—con- 
sider these facts: 


The Schult Sport, announced last month, is the big seller at only $345, com- 
plete for four people. Dealers who have it are pulling sales away from higher 
priced competition. The Sport has just what many customers want—all the 
comfort and equipment possible—but no expensive frills. Sportsmen and 
Trailerites of moderate means go for this marvelous value in a big way. This 
leader will get you sale after sale. 


To make them even easier to sell, all Schult models are priced lower than 
others of similar quality. Large scale production in Schult’s three plants makes 
this possible. With Schult’s wide range of moderate prices and six models 
to choose from—you can convert more trailer prospects into cash customers. 
National advertising is bringing in a constant stream of inquiries—which we 
are eager to pass on to you. 


Schult offers you a fully protected franchise, supplies dealer helps, forwards 
inquiries, protects your territory. Discounts are in line with the industry. 
Good territories are being closed every day—but a few of the best are still 
open. Write or wire at once for details, 


SCHULT TRAILERS, INC. 


DEPT. 606 ELKHART, IND. 


DINING NOOK OF NEW mobile home mounted on a Dodge truck 
chassis, as shown in an interior view of the coach as it appears 
looking back from the middle. At the left is a combination refriger- 


ator and ice-box. 


Mobile Home is Mounted 
On Dodge Truck Chassis 


DETROIT.—Taking a tip from 
the trailer designers, a cozy home 
built on a standard Dodge 1%-ton 
truck chassis is one of the latest 
offerings. This type of vehicle, 
while spacious inside, is said to 
lessen parking problems and is 
easy to handle on the highway. 
The special body is made by In- 
dian Trails Owosso-Flint Bus 
Line, Inc., of Owosso, Mich. 

Overall outside length of this 
unit is 22 feet and the inside is 18 
feet and 9 inches. Outside width 
is 90 inches, with 72 inches as 
inside measurement. The frame- 
work is a combination of ash and 
oak with all joints lock-jointed, 
glued and bolted. Malleable braces 
are used to fasten upright pillars 
to the floor and cross-bolsters. 

Outside of this vehicle is metal 
up to the windows and from there 
on, including the deck, it is wood 
upon which has been stretched 
white duck covered with three 
coats of aluminum paint. The body 
is insulated and lined with fir ply- 
wood one-quarter inch thick. 

The vehicle has two seats in the 
front of the body that can be let 
down at night to make two single 
beds or one double bed 48 inches 
wide. Cushions are of sponge rub- 
ber covered with leather. 

The kitchen is equipped with 
modern portable stove and ice box 


Telephone Sales 


GRAND RAPIDS, Mich.—A. E. 
McGraw, Hayes trailer distributor 
for western Michigan, does a thriv- 
ing business by telephone. In a 
spring sales drive McGraw reports 
20 sales made to outlying dealers via 
the long distance route. 


and carries a large supply of 
water. The bath room is complete 
in all respects. 

Inside of the body is treated 
with mahogany plywood, and the 
floor is covered with linoleum. 


Survey Discloses 
Many Odd Uses 
Of Coach Trailers 


WASHINGTON.—A survey just 


completed by the National High- 
way Users Conference discloses 
the many unique purposes to 
which automobile trailers are now 
being put in the American scene, 
leading to the conclusion that just 
about everything except baseball 
parks and town squares has now 
taken to the highways. 

Trailers, it is shown, in addition 
to ordinary travel and housing, 
are being used as dentists’ offices, 
libraries, laboratories, traveling 
quarters for chicks, shoe repair 
shops, beauty parlors, lunch coun- 
ter, telegraph offices, artists’ stu- 
dios, photographers’ dark rooms, 
meeting places for literary clubs, 
antique shops, radio stations, palm 
readers’ parlors, dressing rooms 
for movie stars, chapels, traveling 
offices for district attorneys and 
emergency operating rooms for 
surgeons. 

The survey also shows that 
trailers are being used as demon- 
stration centers and salesrooms 
for innumerable commodities, in- 
cluding refrigerators, house paints, 
drugs, foods, soaps and toilet 
goods, caskets, men’s furnishings 
and marine supplies, 


INNOVATION IN THE MOTOR world this season is this mobile 
home mounted upon a Dodge 1%-ton truck chassis. It is roomy, and 
said to be easily handled and parked. The body was made by Indian 


Trails, Owosso, Mich. 


| 


| 
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Expert Lists Recommendations for Trailer Finishes 


Fletcher Points to. Need 





terial that will hold the finish out 
to a maximum fullness. 


Sheet Steel: After the clean- 


a primer or combination primer- 


For Improved Techniques ing operation on sheet metal, 


DETROIT.—The rapid growth 
of the trailer industry has led to 
many practices not conducive to 
the most desirable finishes, ac- 
cording to J. Fletcher, technical 
service manager of the Ditzler 


surfacer can be used before ap- 


boards it is well to use a sealer, ; ; 

! plying the finish coat. Care should 
due to the porosity of the surface! be taken in the application of the 
of such materials, otherwise the | combination primer-surfacer so 
surfacer and finish coats will sink | as not to load the material on too 


in and present a very patchy i ‘ i i. 
looking finish. heavy, when using air drying ma 


The seal coat should be scuff-| sufficient time to dry and this 


terials. Otherwise, it will not have 


Canvas: In finishing the can- 

vas used for the top deck, a 
good sealer should be used. One 
which is elastic enough to take 
care of the weaving condition 
when the trailer is on the road. 
A short material will cause check- 
ing in the finish. This sealer must 
also be extremely waterproof. 
Aluminum Enamel is then used 
by most trailer companies as a 
finishing coat over the sealer. 


finishing material, This finish can 
range from a flat to a high-gloss 
finish. 

For a fast application, a lacquer 
type sealer and finish should be 
used. If time does not matter then 
a varnish can be used. 

If the grain has to be hidden, 
then the same procedure should 
be followed as described pre- 
viously; sealer, surfacer and fin- 
ishing lacquer or enamel. 


Coming back to the exterior 


Color Co., of Detroit. ae one Gan 4 with 

“In the early days,” id Flet-| 8#2¢e¢ and followed with a good| condition will cause checking, Interior finishes: The interiors | f§nish ; : ; 
cher, “such aeaiah ee grade of primer surfacer and| when the finish is applied. These . of the trailers are finished eae 2 oe ons oe 
ett tities shen Gua dar the ap then should be sanded to a undercoats should be sanded be-| with various types of materials buying a trailer expects the same 

. ’ 4 smooth surface before following} fore applying the finish. such as wood, plywood, and com- ili i i 
teriors and the finish was of minor | w; ichi : durability of the finish on his 
: with the finishing coats. Galvanneal: This type of| Pressed boards. These materials/ trailer as he gets on his automo- 
importance to the owner. As long P da: In th : Sees lend themselves to various tvypes| }; se = 
aa th had @ o6at of paint all over 3 lywood: In t e case of the metal gives a very difficult ume yp bile. Therefore, it would be a safe 
» ~ ’ plywood, where it is necessary| problem, owing to the nature of | Of finishing. In the case of the ply-| investment for the builders of the 
e was satisfied. to hide the grain of the wood,| its surface. Any type of primer or| W904, it can be left in its natural) trailers to deal with paint com- 

“But as the size, design and use| then a good surfacer should be| primer-surfacer will not adhere to| Color or stained or built up to 4/ panies who are supplying the Au- 
of trailers have developed, so the| used over the sealer. This should|it, therefore, a special type of|S™mooth finish like the exterior| tomotive Industry with finishing 
method of construction and the| be a material that has good ad-| primer must be used such as a| finish. materials. They will then benefit 
type of materials used in the con- hesion to the sealer, good filling| zinc chromate primer. This type| If a natural wood finish is re-| from the long experience these 
struction have developed. Material qualities and have a good sanding| will give good adhesion and also| quired, then a clear wood sealer|/companies have had both on 
such as plywood, masonite, ply- quality. Also it must be a ma-| good weather protection. should be used followed by a clear! beauty of finish and durability. 


metal, galvanneal and sheet steel 
have now taken the place of the 
canvas and fabrics for the ex- 
teriors. Each of these materials 
just mentioned being of a different 
nature in texture, they naturally 
require different methods of fin- 
ishing. 

“This has kept the paint manu- 
facturers busy developing finish- 
ing products that will give good 
durability and pleasing appear- 
ance for a reasonable length of 
time to the owner, which has to 
stand all types of weather varying 
from the cold elements of the 
north to the hot, humid conditions 
of the south. These finishes there- 
fore must be similar to the auto- 
motive finishes now being used, 
having the same durability. 

“Another big problem, and a 
very important one,” Fletcher 
continued “rests in the facilities 
with which the trailer manufac- 
turer has to apply their finishes. 
Owing to the size of these trailers 
it is impossible to use the baking 
type finishes that are used on the 
automobiles, therefore, air drying 
materials must be used, 

There is now on the market air 
drying materials of every type 
which have been developed and 
still are being developed to meet 
these shop conditions. 

The following are a few impor- 
tant factors conducive to a satis- 
factory finish: Always work on a 












































QUESTION 


WHAT'S GOING TO HAPPEN 
IN THE TRAILER FIELD? 


ANSWER 


A NEW COMPANY’S BUILDING A NEW TRAILER 
. . TO DOMINATE A TREMENDOUS NEW FIELD! 


About the middle of June, the General Body Corpora- design built to offer more value at lower cost and greater 
tion will introduce the STREAM-LITE TRAILER. profit to the distributor and dealer. 

























































clean surface; use the right type n F : 
of material for the surface being This trailer will be different from any trailer now on Its production facilities are adequate to guarantee 
painted; and use materials made the road. steady supply—to protect dealers against the profit 


by reputable paint companies and 

follow their directions for use. 
Fletcher outlined some of his 

finishing process recommenda- 

tions as follows: 

1 Cleaning: The cleaning of the 


It will be produced by a company whose financial loss of unfillableJorders. 
stability, creative ability, management and production 
experience, and knowledge of dealer and distributor 
problems is beyond question. 





It offers a *“*ground-floor’’ opportunity to men of ade- 
quate capital and outstanding ability, who are willing 
to get behind a new, superior product in a field which, 







It is backed by sound business men and nationally 









is the foundation of « 
eo ee All dirt, grease, known engineers who are convinced that the trailer eo far, has only been scratched. 
and foreign matter must be re- field presents the greatest opportunity since the intro- If you are such a man, write today for complete in- 





moved from the surface before duction of the automobile. 
applying the primer. In the case 
of the steel, all rust should be re- 
moved by sanding, and then 
cleaned thoroughly with a good 
metal cleaner, then rinsed off with 
water. Be careful in the selection 
of metal cleaners and their use. 
After the metal is cleaned, the 
surface should be tack ragged to 
pick up all loose dust which might 
settle on the surface. The tack 
rags can be bought ready for use. 
The same applies to the cleaning 
of Galvanneal. Such cleaners as 
Metal Prep or Sol Klean have 
been found to work satisfactorily 
on steel and galvanneal. 
Materials: The type of ma- 
terial is very important be- 
cause of the variation in the types 
of surface on which the paint is 
to be applied. Where plywood and 
composition board are being used, 
it is necessary to use a sealer be- 
cause of the porous nature of the 
surface. If a sealer is not used 
then the full value and depth of 
the finish coat is lost because it 
will sink in. This will vary all 
over the panel especially on the 
plywood, some spots being more 
porous than others and the final 
result will be a patchy looking 
finish. 


formation about the Stream-Lite Trailer franchise in 





It will produce a superior steel trailer of advanced your community. 


GENERAL BODY CORPORATION 


11830 CHARLEVOIX AVENUE DETROIT, MICHIGAN 


* 
THE MEN BEHIND “STREAM-LITE”’ TRAILER 


These men, known for years as leaders in Body, Chrysler Corp. and Brewster Bodies. ond most recently with the Ford Motor 
mpany. 

merly operated ironworks in Cleveland; for RS Suehel, Seles Menage, Uyemneety 

past nine years with Cadillac Motor Com- poration. Twenty years’ Guatiaes — 

pany. automotive field. 


DIRECTORS—Besides Mr. Hayes and other 
officers, directors include: Hugh Chalmers, 
Jr., President of Pontiac Spring Company 
and son of the former automobile manu- 
facturer; R. John Heber of Heber-Fuger- 























various fields of automobile manufacturing, re . . ae 
ane talind Gtneamciine Teclless . « . men Frank Cesen, Second Vice President.’ For- 
whose personal and business reputations 
guarantee the solidity and efficiency of the 
new company: 

H. Jay Hayes, President. For 38 yearsmanu- Estok Menton, Secretary. Fermerly de- 
facturer of steel bodies for motoF cars; signing engineer with Briggs Manufacturing 
former general manager of Eastman Body (Company; designer of much of Beiggs 
Ce., first manufacturers of metal bodies, “Beauty Ware.” 

aaa we ne ee ' Wendlin, I t tc I; J D 
resident o ayes Lorporation. s nm, Investment Counsel; James Dres- 
P 7” y . y -_ : = S. ean entane. Formerly with back, Attorney; Thomas F. Petzold of J. L. 
Martin Menton, First Vice President. rice, aterhouse & Company, Secretary Hudson Company; Jobn F. Kircher, Auto- 
Formerly with Briggs-LeBaron, Fisher and Treasurer of the Square D Company, mobile Dealer. 
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Sanitation Termed Major 


Problem in Trailer Use 
ATLANTIC CITY, N. J.—Sani- 
tation was termed the major 
problem in the use of automobile 
house trailers by A. R. McGonigal 


TRAILER TRADE SECTION OF AUTOMOTIVE DAILY NEWS 
Pa. Aids Development 
Of Trailer Facilities 


in an address before the 56 an- 
nual convention of the National 
Assn. of Master Plumbers. 

McGonigal stated: “Plumbers 
agree it is inadvisable to install 
plumbing in trailers because of 
disposal. 7 





RAINBOW TRAIL COACH 


Svessceapeaeene Ss = 
AND UP FacTORY 


WANTED 


3117 MAIN, KANSAS CITY, MO. 


DISTRIBUTORS 
AND DEALERS 
RAINBOW TRAILER CO. - 


Send for 
Illustrated 
Descrip- 
tive Folder 





Responsible distributors are offered an exclusive 
protected territorial contract that will prove mest 
lucrative. Write us today for full details. They're 
stastliagty interesting. We also havea profitable 
Proposition for dealers. 


/ t's Rumored Now— 


That Silver Dome is Corralling All 


the Best Dealers in the Industry! 
SURE, WHY NOT, Silver Dome offers dealers the things 


which a dealer must have if he's going to make money 


in the trailer business: 


7 
dustry since 1931. 


EXPERIENCE. We've been in the trailer in- 


We've done the pioneering 


and experimenting. You can take advantage of this; 
start now in the “money making stage’ of the 
trailer business without any danger of making 


costly mistakes. 


2. ENGINEERED PRODUCT. Silver Dome 
trailers are engineered like the modern automobile. 
Every unit tested and proven. Built by modein auto- 
motive production methods, insuring uniform quality. 


3. OWNER ACCEPTANCE. Silver Dome own- 


ers are not only “satisfied,” they are proud of their 


Silver Domes. 


They welcome every opportunity 


to recommend them to friends. 


4. A DEALER-MINDED COMPANY. Silver 
Dome recognizes the fact that building a quality 
roduct is only half the job; it still has to be sold. 
e recognize the importance of our dealers and 
back them to the limit with merchandising help. 


* 


* 


* 


There’s money in the trailer business in 1937. How much 
depends upon picking the right trailer. Your Silver Dome 


territory may be open. 


SILVER 


Send the coupon now! 


DOME 


C 


O U 


P O N 


Silver Dome Inc., 6271 Woodward Ave., Detroit 


Please send complete information regarding th i = 
sibilities with the Silver Dome trailer inenehiees pe SP meter ening om 





NAME 
| ADDFESS 








CITY. and STATE. 








Airplanes Guided 

Ry Special Trailer 

NEW YORK (UTPS)—A 
special trailer, mounted on 
wheels, and radio-equipped, 
has been designed to aid 
airplanes flying blind. A 
radio beam transmitted from 
the trailer is received on the 
panel of the plane. The pilot 
remains in communication 
with the control tower to 
receive other information. 

The particular value of 
the beam from the trailer 
radio station is that it can 
be varied to show the pre- 
cise condition at the place 
of landing, which is not 
possible from the control 
tower. The trailer is at the 
actual landing spot, and can 
guide the pilot to the left or | 
to the right. 


Trailerite Seeks 
Court Judgment 
In Minneapolis 


MINNEAPOLIS, Minn. So 
that he and all other trailer 
coach occupants may know 
where they stand in the eyes of 
the law, Clarence J. Hungerford, 
who has been living with his wife 
in a trailer parked on an oil 
station lot here has taken the 
question in the Hennepin county 
district court. 


In an action naming the city 
of Minneapolis and Dr. F. E. 
Harrington, city health commis- 
sioner, as defendants, Hunger- 
ford sought a ruling under the 
declaratory judgment act clari- 
fying his and all other trailer 
coach owners’ rights to live in 
their trailers. 

He complained that the city 
health department, some time 
ago, served written notice threat- 
ening him with arrest for . vio- 
lating five sections of the state 
law governing habitations. The 
threat of such arrest, he con- 
tends, is illegal and without 
authority. 

Hungerford’s complaint refers 
to notices sent by Dr. Harring- 
ton to gasoline filling station pro- 
prietors and “all other persons 
concerned” notifying them that 
trailers for living purposes are 
not permitted in Minneapolis. 





May Establish Camp 


FAIR LAWN, N. J.—Possibility 
that an automobile trailer tourist 
camp may be established on Route 4 
here was indicated recently when ap- 
plication for a conference with the 
Fair Lawn council was made by 
property owners promoting the plan. 


| trailer-tourist 








LANCASTER, Pa. 


to aid in 


facilities, it was 
learned when the 
took steps to publicize a large 
trailer camp located just west of 
Lancaster. 

Referring to the camp as “one 
of the largest in the United 
States,” the commission pointed 
out that the camp offers space 
for 500 trailers, and is modern in 
every detail, with electric service 
connections, tub baths and show- 
ers for men and women, hot and 
cold water facilities, etc. Atten- 
dants are on duty day and night. 
The park in itself offers recrea- 
tional and amusement advan- 
tages. A large swimming pool is 
at the disposal of the trailer resi- 
dents. 

The commission has urged 
cities and communities to offer 
trailer camping sites with the 
view of drawing a great deal of 
this type of business to the state. 
It has been suggested that fair 
grounds be converted into trailer 
camps. At Bloomsburg, for ex- 
ample, this has been the means 
of offering a trailer camping site 
to the vacationists on wheels. Re- 
ports indicate that the cash busi- 
ness résulting from this new ave- 
nue of vacationing amounts to a 
considerable sum. 

“Our commission is assembling 
data to meet all the demands for 
information from tourists,” said 
Van Dyke, chairman of the 
Secretary of Highways Warren 
state’s publicity commission. 
“Records show that the larger 
number of tourists are still stop- 
ping at hotels, but requests for 
information concerning trailer 
camping sites are increasing. In 
our endeavor to make Pennsyl- 


Bender Sales $150,000 
as Output Hits Peak 


ELYRIA, O.—Off to a flying 
start for 1937 and factories going 
full blast, the Bender Body Co. 
reports that shipments in the 
first 15 days of May totaled 
$150,000. 

The Bender Body Co. manufac- 
tures a complete line of all-steel 
house and commercial trailers, 
known as Bender Travel Man- 
sions, motor coach bodies, inter- 
city bus bodies, school bus bod- 
ies and commercial bodies. At the 
present time, both the Cleveland 
plant and the Elyria plant are be- 
hind on orders. 


(UTPS).— | 
|| The Pennsylvania scenic and his- 
toric commission is drawing plans | 
the development of | 


commission | 





vania the outstanding vacation 
state we hope to establish facili- 
ties to accommodate all classes of 
vacationists.” 

The commission is compiling 
a list of trailer camping sites 
within the state. In publicising 
the trailer camp near here, the 
commission is working in cooper- 
ation with the Lancaster cham- 
ber of commerce. Records will be 


| kept of the number of trailers 


that will visit this site during the 
1937 season, noting the states 
represented, striking an average 
of what business may be expected 
from trailer tourists, and compil- 
ing other facts which will be of 
value to the various communities 
within the state. 


Wis. Silver Dome 
Distributor Tells 
of Camp Facilities 


DETROIT.—Florida, despite all 
reports to the contrary, extended 
a warm welcome to trailer coach 
owners last winter and is leading 
all states in the number of trailer 
parks catering to these tourists, 
according to C. F. Asmuth, Silver 
Dome distributor for Milwaukee, 
Wis. Asmuth visited the factory 
in Detroit en route home from 
the south to take delivery on a 
trailer coach fleet. 


Asmuth and his family stayed 
at most of the larger trailer 
parks at Miami, West Palm 
Beach, Sarasota and Clearwater 
and reported that  well-main- 
tained parks erected in compli- 
ance with state and city regula- 
tions offered the best of accommo- 
dations at weekly charges of 
from $1.35 to $3.50. The general 
average for the state was about 
$2.50 weekly, he said, with unlim- 
ited electricity for cooking or 
lighting purposes. Bathing, laun- 
dry, sanitary and community hall 
privileges were included. “Mail de- 
livery to individual coaches and 
grocery store facilities were 
available, he reported. 


“People of refinement with 
good social and business back- 
grounds and a regular income are 
constantly raising the standard 
of trailer coach living,” Asmuth 
said. “They are giving a better 
reputation to this modern way of 
living than it enjoyed in the past. 

“Florida municipal authorities 
told me they had changed their 
opinions about trailerites and 
were now welcoming them. 


YEARS OF SERVICE 
to the TRAILER INDUSTRY 


Marvel Trailer Parts Company is now 
entering its sixth year, providing coup- 
window assemblies 
and many other parts for the trailer 
Marvel devotes 
trailer field EXCLUSIVELY. As a pio- 


MARVEL 


lers, lifting devices, 


builder. 


itself to the 
trailer production. 


Complete, ready to install, 
with Steel Frame, Fine 
Mesh Bronze Screen, 
Double Strength Glass and 
Two Coats of Oven Baked 
Black Enamel. 


Single, center operating mechanism 
provides simplicity of operation 


without 


obstructing interior of 


trailer. Rubber lip seals out dust 
and rain. Waterproof hinge. Built 


WRITE FOR CATALOG 


Illustrates full Marvel Line, with 
prices and full information. 


with automotive precision and fine 
workmanship, to harmonize with 
modern trailer design. 


neer in the trailer parts business the 
Marvel Line represents the latest in ad- 
vanced engineering, gained from first 
hand knowledge of the requirements of 


TRAILER WINDOW 


MARVEL TRAILER PARTS COMPANY 


19036 CELESTINE AVENUE 


CARL WAGNER, President 


DETROIT, MICHIGAN 





Weight Problem Called 
Solved by Palace Hitch 


DETROIT.—In developing its 
third-wheel suspension for use on 
larger models, Palace Travel 
Coach has evolved a new type of 
drawbar hitch which is giving 
noteworthy performance, accord- 
ing to George W. Smith, chief en- 
gineer, and it is held as a solu- 
tion of the problem of weight dis- 
tribution on heavier models. 

As now engineered into the 
super de luxe Palace Model | 
and provided as optional in the} 
master model, it has been found | 
to effectively remove all trailer | 
weight from drawbar and power | 
car, leaving the latter free of any | 
duty other than to provide trac- | 
tion, Smith says. Experimentation 
carried on while perfecting this | 
suspension and improving per- | 
formance on the road established | 
the fact that, by attaching the 
hitch ball as close to the tow car’s 
rear axle as possible, practically 
all of the negative steering action 
to be noted when using the cus- 
tomary type of drawbar would be 
eliminated. 

The new type of hitch attaches 
to the car’s frame as nearly as 
possible to the neutral point, lo- 
cated at the intersection of the 
frame and rear axle center line. 
The coupling swivels from its 
neutral point of connection to 
the car and does not transmit 
any undesired movement to the 
front end of the trailer in tow, 
according to Smith. It further 
removes any tendency toward an 
up-and-down thrust when travel- 
ing over rough roads, he says, 
and at the same time much of 
the punishment of the power 
car’s rear axle, springs and frame 
has be .“ done away with. 

Paldve believes that the appli- 
cation of this third-wheel type of 
suspension on the large house 
trailers, when used in conjunc- 
tion with this flexible type of 
neutral point drawbar_connection, 
will eliminate most of the pres- 
ent performance defects in heav- 
ier models. It is said that most 
of the large cars experience no 
difficulty in handling this type of 
third-wheel trailer, while smaller 
cars are said to require but a 
reasonable concession in speed 
surfaced roads it is held possible 
to operate at any desired speed 
where heavy traction is encoun- 
tered on sand roads or heavy 
grades. 

On reasonably level, hard- 
surfaced roads it is held possible 
to operate at any desired speed 


Christman Named 


Plant Manager 
By Silver Dome 


Appointment of George A. 
Christman as plant manager of | 
Silver Dome, Inc., Detroit com- | 
mercial and| 
house trailer | 
manufacturer is| 
announced by 
Norman C.| 
Wolfe, presi-| 
dent, as part of | 
a program for) 
meeting in-| 
creasing de-| 
mands for 
house __trailers| 
marking the! 
1937 peak sea-| 
son in_ trailer) 
sales, 

Christman comes ti the com- | 
pany with nearly thirty years of 
close association with au‘omotive 
and allied lines productin as a 
plant executive. For 19 years he 
was production manager and 
general superintendent of the 
Federal Motor Truck Co. and 
later was with the Hargreaves 
Manufacturing Co. 

Silver Dome also announced 
the appointment to the sales de- 
partment of John L. Hennecke, 
who succeeds Newell Ely, re- 
signed. Hennecke will concentrate 
on dealer contacts and on speed- 
ing up delivery of parts and ac- 
cessories. 





G. A. Christman 


| the two-wheel type of trailer, it 
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compatible with normal safety, | 
with elimination of sway 
with much closer tracking on | 
sharp curves. 

While this same type of flex-| 
ible hitch, connected to the 
at its neutral point, would un-| 
doubtedly improve the towing of | 


would be necessary for the car 
manufacturers to first provide a 
greater clearance under the rear 
end because of the weight con- 
sideration that must be a factor 
when hitching such two-wheel 





units to the car, Smith declares. 


and | § 


car | ia 


HELD AS A SOLUTION to the weight distribution problem, Palace 
Coach’s. new drawbar hitch, used on the three-wheel models, was 
given a test recently in an attempt to show how performance defects 
can be eliminated. Shown is a Palace three-wheel model, being towed 
by a Buick. The solid white line marks the tracking of the towed 
trailer, while the dotted line is said to mark the tracking of a two- 
wheel conventional type of hitch. 
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Thousands Visit 
Show at Omaha 


OMAHA, Neb.—Several thou- 
sand visited the trailer salon, 
which closed Monday, according 
to C. S. Pratt, chairman. It was 
a three-day trailer show, the first 
ever held in Omaha, and was con- 
ducted in the Tower Tourist 
village. 

Pratt said that the 21 different 
types of trailers shown ranged in 
price from $460 to $1,860, and that 
among the features of the 1937 
trailers in which the visitors 
seemed to be most interested were 
the following: Fine screens to 
keep out insects; vanity tables; 
chests of drawers; more closet and 
pantry space; bathrooms, and 
kitchen sinks with running water. 


* 


The Standard model made by the 
Kozy Coach Company of Kalama- 
zoo, Michigan. Finished with Ditz- 
ler materials. . 


able finish quality is of prime importance to both men and women buyers, 


EAUTY and vehicle protection are two vital qualities that appeal to 
the trailer prospect. Attractive appearance and assurance of depend- 


With Ditzco Enamels, the trailer manufacturer can provide both. Ditzco 
Products are economical, They assure positive results, great covering ca- 
pacity, dry quickly, cut down cost of application, provide long-lived wear- 


ing qualities of the finish. 


There is every trailer finishing need provided for in the Ditzler line. It 
includes Primers, Primer-Surfacers and Putties that apply over Masonite, 
composition board, plywood or metal. There is a sanding sealer for canvas 
and a fine silver finish for tops, as well as scores of distinctive colors for 


body and trim. 


The Ditzler Division of Creative Design and Color provides the same 
free color service for trailer builders that is used constantly by automobile 


manufacturers. 


Ditzler Products are available through jobbers in nearly 400 cities. 


DITZLER COLOR COMPANY 


DETROIT 





| 
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Trailear Combines 


Strength, Lightness 
ATLANTA, GA.—The adoption 
of tubular steel frame construc- 
tion permits a highly satisfactory 
combination of strength and 
lightness in Trailcar, according to 
T. Edward Moodie, general 
manager of Trailcar, Inc. 

The floor, in the Trailcar fabri- 
cation plan, is suspended from 
steel truss frames concealed in 
the side walls of the coach, while 
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Covered Wagon Sees 
Healthy Sales Outlook 


the entire frame structure is 
welded together, giving a one- 
Piece construction, Moodie de- 
clares. ‘The floor frame consists 
of heavy steel angles and chan- 
nels, welded, and “X” bracing be- 
tween the wheels. 

The Trailcar roof is triple-in- 
sulated, having 2% inches of air 
space in addition to one inch of 
mattress felt. The coaches are 
built in three stock models and 
one deluxe model, the latter 
available only on special order. 


MAKE SATISHED LUSTOMERS with 


OVEN MODEL NO. 390-L 


MODEL NO. 37! 


Rust-proof 
for outside 


uine gas-cooking 


Coleman TRAILER APPLIANCES 


HOUSANDS of satisfied 
TL traiter owners are enjoying 

the advantages of Coleman 
appliances for cooking, heating 
and lighting. Quality construc- 
tion, simple and dependable 
operation, improved features 
and modern design have won 
these appliances enthusiastic 
acceptance not only among 
users, but also throughout the 
trailer manufacturing field. 
Coleman Appliances make and 
burn their own gas from reg- 
ular untreated gasoline .. . 
fuel is available everywhere. 


COLEMAN TRAILER STOVES 


Made especially for trailers, in 
five compact, modern models. The 
line includes a complete little 
oven range model (illustrated) 
and 2- and 3-burner hot plates. All 
are ready in an instant with gen- 
service. Equipped with 
Metal Fuel Tanks, easily removed 
filling. 


COLEMAN TRAILER HEATERS 


This new heater circulates 3,860 cubic feet of freshly 
warmed air per hour. Heats quickly; easily regulated. 
Air is drawn off the floor, warmed by contact with the 


combustion chamber, 
Beautifully finished in duroplastic enamel that 


fumes. 
will not chip, 


circulated throughout trailer; no 


crack or peel. 


30,000 COLEMAN DEALERS THROUGHOUT THE 
UNITED STATES AND CANADA ARE PREPARED 
TO SUPPLY PARTS AND SERVICE... NO 
WAITING FOR DELIVERY FROM THE FAC- 


TORY. This 


is an added service that trailer manufac- 


turers give their customers at no extra cost when they 
equip their trailers with Coleman Trailer Appliances. 
Write for prices and discounts. 


THE COLEMAN LAMP AND STOVE COMPANY 
Dept. TD-3,, Wichita, Kane-; Chicago, Ill; Philadelphia, Pa. 


for 
TRAILERS 


ERLY de- 

nor lighting 
and signalling = 
vices are _—— as 


you can depend. 


TS 
-D PRODUC 
Tet 1.C.C., see 
and S.A.E. - I.E.S. 
specifications. 


ndforcoPy: 
o onted chart 0° 
Lec. lighting regU- 
lations. 


ps 


Model No. 511 
TWO-WAY 


Model No. 326 
TRIFLEX 


2 ee 
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Salesman’s Wife 


Aids Trailer Sales 


BEAUMONT, Tex.—Mrs. 
E. L. Mansell, wife of a 
salesman for the Jefferson 
City Motor Car Co., Covered 
Wagon distributor here, is 
indirectly responsible for 
many a trailer coach sale. 

She and her husband live 
in a trailer. During shows, 
the trailer is parked in a 
prominent location and is 
opened for inspection. Mrs. 
Mansell shows prospects’ 
wives how liveable the Cov- 
ered Wagon is; and in some 
instances serves coffee and 
has guests in for dinner. 





1938 Model Line 
Is Announced By | 
B & J Trailer Co.) 


CHICAGO.—A new line of 1938 
models featuring several innova- 
tions in design and equipment 
have been announced here by the 
B & J Trailer Co. of Chicago, 
manufacturers of B & J Syncro- 
Float trailers with gravity spring 








suspension. 

These include a lower center 
of gravity, and Timken brakes 
that are said to be a size larger 
than ususally supplied as stan- 
dard on trailers of corresponding 
capacity, as well as newly de- 
signed oversize Timken tubular 
axles with larger spindles and 
bearings. 

Frame heights above the ground 
on the three syncro-float chassis 
have been reduced from 2%” to 
3”, the 8-ton chassis now being 
38”, the 10-ton being 40” and the 
12-ton now being 41”. These re- 
duced frame heights are said to 
have been accomplished without 
any sacrifice in road clearance. 

According to the announce- 
ment, brake lining surface on the 
oversize Timken brakes has been 
increased from 25% to 40%, de- 
pending on the model. In addi- 
tion, B & J’s 1938 models are 
equipped with two Lathan-Besler 
power boosters. 


Trailer Commercial Dept. 
Joined with Display Firm 

NEW YORK.—Pinches Pleasure 
Trailer Corp. announces the amal- 
gamation of its commercial dept. 
with Fisher Exhibits, Inc. 

In discussing the new arrange- 
ment, Pinches said, “We have 
long felt that the ‘traveling show- 
room’ phase in merchandising 
would progress more rapidly if it 
were possible to co-ordinate our 
efforts with those of a concern 
thoroughly trained in the art of 
effective merchandise display.” 





MT. CLEMENS, Mich.—Marked 
improvement in retail sales is re- 
ported by Covered Wagon Co. 
for May. Infor- 
mation from 
sales records 
provided by 
dealers indicates 
a healthy sales 
outlook. 

Dealer stocks 
are. being de- 
creased rapidly, 
it is reported, 
leading to op- 
timistic expec- 
tations for June. 
Based on the 
trend of 1936 business, a 100 per 
cent increase in trailer sales dur- 
ing June over May is expected. 

“Sales outlets for Covered 
Wagon Co. have more than 
tripled in the past year,” A. G. 
Sherman, announced. “Shipments 
to distributors and dealers for the 
first quarter of 1937 were 300 per 


A. G. Sherman 





opening in many cities. Every 
metropolitan center now has a 
Covered Wagon sales representa- 
tive. 

“Covered Wagon Co. sales have 
increased more than 300 per cent 
over the first quarter last year. 
Production is keeping up with de- 
mand. Public acceptance of trail- 
ers is increasing. Communities all 
over the country are making 
vigorous efforts to attract trailer 
tourists this summer. Trailer 
camps, with adequate sanitary and 
electrical facilities, are springing 
up on every hand. The industry 
is standing more on its own feet; 
the large manufacturers are more 
firmly established and the back- 
yard builder is passing out of the 
picture. Our financial position is 
stronger than ever and I believe 
that can be said for other large 
manufacturers as well. 


“I look for a _ substantial in- 
crease in business during June.” 
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COMPLETE MANUEVERABILITY is claimed for this new steer- 
ing device, operating by means of a controllable third wheel and a 
mechanical coupling. As shown above, it requires only the simplest 
instruction to master, according to its makers, the Steer-O-Matic 


Third Wheel Corp. 


cent ahead of shipments for the 
same period in 1936. 

“In spite of adverse conditions 
this spring, trailer sales have 
moved steadily along,” Sherman 
said. “Improvement in _ trailer 
manufacturing methods is result- 
ing in better trailers. New engi- 
neering principles are being ap- 
plied also, with the owner of a 
1937 trailer benefiting from the 
experience of the last few years of 
rushed production. 

“At this time a year ago we 
had only 336 sales outlets. Today 
we have close to 1,100. This in- 
cludes both dealers and distribu- 
tors. Our dealer organization is 
still growing at a rate of more 
than 50 new dealers a month. 
Whereas two years ago there were 
few dealers, and most business 
was conducted by mail, large 
trailer display rooms are now 


“WE CHALLENGE THE WORLD” 
for Design, Engineering and Price 


The perfect Deluxe One room Kitchenette Apart- 


ment on wheels. 


We are financed for a $700,000 production this year. 


We are prepared to negotiate with only the most 
responsible dealers to represent our ‘“‘United Auto- 


trailer.”’ 


UNITED AUTOMOBILE TRAILERS, Inc. 


250 WEST 57TH STREET — NEW YORK CITY 





Ten New Dealers 
Are Appointed by 
Vagabond Coach 


NEW HUDSON, Mich.—Vaga- 
bond Coach Mfg. Co. has an- 
nounced the appointment of two 
new wholesale managers and 10 
new dealers. 


E. C. Peck has been named 
wholesale manager for the Rocky 
Mountain area, with headquar- 
ters at 865 S. State in Salt Lake 
City. Floyd J. Nast assumes 
wholesale managership for Wis- 
consin, with headquarters in Mil- 
waukee, at 1829 W. Center St. 


The new dealers are as follows: 


Auto Interurban Co., 229 N. 
Howard St., Spokane, Wash.; 
Stanley Zahrt, 305 N. Locust St., 
Appleton, Wis.; H. E. Lower, 
Vagabond Coach Sales Co., 1442 
Sylvania Ave., Toledo, Ohio; J. A. 
Park, Chelsea, Mich.; J. E. An- 
derson, New Castle, Penna.; 
Vaughan Bishop, Two Rivers, 
Wis.; H. Buckley, 7000 Main St., 
Jacksonville, Fla.; J. Burtis Clay- 
ton, First and Sales St., Spring 
Lake, N. J.; Callister Trailer 
Dealers, Fillmore, Utah; Jim 
Finch, Wilmington, N. C. 


Tourists Assn. to Offer 


Plaque to Trailerites 


CINCINNATI. — The Automo- 
bile Tourists Assn. this year, by 
offering a silver plaque for the 
best trailerite landscaping, will 
encourage trailerites to beautify 
the parking sites they use, ac- 
cording to E. H. Jungclas, presi- 
dent of the association. 


The award will be made during 
the week of the winter conven- 
tion of. the association, Braden- 
ton, Fla., Feb. 1, 1938, on the 
basis of photographs submitted 
by trailerites. 





DETROIT.—A proposal for 
solving the trailer park prob- 
lem, as it becomes increasingly 
more important, has been out- 
lined by L. J. Perrette, Bendix 
sales engineer. 

Perrette’s plan involves the use 
of tax-delinquent subdivision 
property, foreclosed by cities and 
engineered into trailer camps, or 
use of regular subdivision proper- 
ty by the realtors owning the 
property. 

The proposal suggested by Per- 
rette is outlined as follows: 


A 
Subdivision Property 

Because there is in all large 
cities, or shall we say progressive, 
far seeing cities, subdivisions that 
are delinquent in taxes and yet 
have improvements such as sew- 
ers, sidewalks, graded streets, 
etc., it is suggested that— 

The cities foreclose on this 
property and buy it for a 
trailer city. 

(a) The city planning commis- 
sion could lay out the trailer city. 

(b) The city to operate the 
trailer city and appoint a man- 
ager of it. 

(c) The trailer owner would 
pay the city $2.00 per week per 
lot. This would mean a gross 
revenue of at least $100.00 per 
year per lot instead of $13.00 or 
$14.00 tax per lot which the city 
is not at present receiving. 

2 The realtor owning the prop- 

erty could do the same thing 
as stated in item A-a with the ex- 
ceptions: 

(a) They would layout the 
trailer city in cooperation with 
the city planning. 

(b) They would collect the lot 
fee and pay the taxes on the 
property both delinquent and fu- 


ACT TODAY 


problems and aims—and at 
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Bendix Engineer Offers Trailer Park Solution 
Proposal Would Utilize j 


Delinquent Subdivisions 


ture, thereby holding the title to 
the property and also having a 
permanent revenue. 


(c) They would supply a man- 
ager. 


B 
Beneficiaries of This Plan 
By inviting people to our city 
we increase the population there- 
by making more dollars avail- 
able to— 
(Merchant who sells the com- 
modities of life. 
The realtor who will even- 
tually sell these trailerites a 
home because they will, because 
of increased prosperity, desire 
more commodious quarters and 
will keep the trailer for vacation- 


ing. 

3 The city would be getting the 
taxes on property that is now 

“dead.” 


The contractor who builds 
the home the realtor sells. 


The coach manufacturer who 
builds the trailer. 


By enacting laws that keep a 
certain class of people becoming 
only temporary residents’ is dis- 
criminatory and it is believed 
would be ruled unconstitutional. 


The smart thing for the real- 
tor to do is to line up with some 
coach trailer manufacturer after 
he has his property tenantable 
and sell a trailer for each lot. 
He would have to obtain only one 
trailer and place it on his prop- 
erty and from then on it would 
be a never ending cycle of rent- 
ing a lot and selling a trailer. The 
realtor would probably make 
more money selilng trailers than 
he would if he tried to sell the 


the same time have 


known and participated in Trailer manufacture and 


marketing since its infancy. 


Elcar Coach Company has ample capital—the larg- 
est single floor trailer factory in the world—facili- 
ties second to none—and a nation-wide buyer ac- 
ceptance that is growing tremendously each month. 


Elcar Trailerized Homes offer the most valuable 
Sales Franchise in the field. Let us prove it to you 


by facts and figures. 


© 16 Foot Standard 


@ 18 Foot De Luxe 
@ 20 Foot Custombilt 


Wis. 


UP RETAIL BUSINESS 
F. O. B. COMMERCIAL 
FACTORY PURPOSES 


ELCAR COACH 
COMPANY 


Factories 


Elkhart, Ind. Goshen, Ind. 


TO ORDER 


Write—Wire 
Phone Us 
Today! 
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STRESSING CONVENIENCE, 


COMPACTNESS, and freedom 


from heat and cooking odors, this new galley arrangement is pre- 
sented in the 1937 Silver Dome custom club model 


bare lot and with a whole lot 
less sales resistance. 
Cc 
Sanitation 

As far as sanitation is con- 

cerned, the city, if it is the 
owner of the trailer city, would 
be obliged to supervise the proper 
regulations. 


Ud MCL CLL 


Elcar Trailers offer the aggressive, far-sighted 
Dealer a once in a lifetime opportunity both from 
the standpoints of immediate profit and future 
growth. They are designed, manufactured, and dis- 
tributed by men who have grown up in the automo- 
bile field—speak the Dealers’ language—know his 


Because 


Outclasses competition in styl- 
ing — interior arrangement — 
strength, beauty, safety of 
construction. 


Outclasses competition in 
TS 


LOW BASE PRICES. 
Outclasses competition in sales 
help to Dealers. Advertising 
reaches 5,000,000 prospects 
monthly. 

Outclasses competition in point 
for point check up of essential 
features — therefore greater 


sales ability—more sales—and 
more profit. 


INVESTIGATE! 


TRAILER/IZED 


gy 


HOMES 


: » coon 
(morica’s dumst-Lowerat Pniced Jnailers 


2 The city would be obliged to 
give the trailerites every- 
thing a home renter is entitled 
to, because he is indirectly pay- 
ing the taxes the city must have, 
the same as the home renter is 
now doing when he pays his rent, 
such as police, fire protection, 
garbage collection, etc. 

This writer can vision a 

beautiful trailer city properly 
managed, landscaped, community 
hall, children educated and all in 
all a very happy section of any 
city. 
4, A city with vision will not 

pass up an opportunity such 


as this proposed suggestion. 

Our legislators can take one of 
two important steps— 

1. Kill the goose that will lay 
a golden egg. 

2. Kill a fatted calf and have 
a feast. 


Silver Dome’s 
Galley Furniture 
Has Compactness 


DETROIT. —Stressing conven- 
ience, space-saving and freedom 
from heat and cooking odors, a 
new galley arrangement presented 
in the 1937 Silver Dome custom 
club model has compactness while 
affording ample work-room, ac- 
cording to K. M. Schaefer, vice- 
president and general sales man- 
ager. 

In the middle of the trailer, on 
the left side, is the new type of 
safety gas-vapor stove, complete 
with two top burners and roasting 
oven beneath and the new 
chromium-plated sink and drain- 
board, side by side, arranged to 
save steps and conserve space. A 
safety feature of the stove is the 
fact that the fuel tank cannot be 
filled while the stove is lighted. 


An overhead stack and extended 
hood is said to assure that not 
only combustion vapors from the 
oven itself, but from the overhead 
burners as well, are carried out- 
side through a stack. Heat and 
cooking vapors are also disposed 
of similarly. The generating unit 
will allow one burner to be used 
at a time, if desired. The stove has 
an easily cleaned porcelain enam- 
eled cabinet. 

During moderately cold weather 
the stove may be used as a heat- 
ing unit, due to all burned gases 


being exhausted through the 
stack. The back wall of the gal- 
ley is lined with tile impervious to 
acid, fumes, heat and grease, mak- 
ing the galley easily cleaned. 

The large deep sink next to the 
stove is porcelain-enameled heavy 
metal, with a chrome zinc drain- 
board. A faucet from the 20-gal- 
lon water tank supplies water with 
both up and down motions of the 
self-contained pump plunger. Over 
the sink are two conveniently 
placed 110-volt electric outlets. 
A light in the upper right hand 
corner of the galley gives ade- 
quate illumination. 


BUILD IT—IMPROVE IT 


se Visit our beautiful 
—_ 


showrooms. Sé¢e what 
in stock from roof 
material to axles. 

ih py NGS 3 PRC 


you buy. meet fh 
SUPPLY COMPANY 


EVANETIAN 
BLINDS 


GIVE THEM BOTH 
PRIVACY and 
VENTILATION 


URNING sun and impolite stares 

mean neither discomfort nor annoy- 
once for dressed-to-keep-cool trailer 
dwellers this summer~in trailers 
equipped with EVANETIAN BLINDS! 
Simply tilting these attractive blinds 
upward shuts out the sun's rays and 
makes vision into the trailer impossible 
from the outside. But at the same time 
cooling breezes are freely admitted and 
circulate refreshingly throughout the 
trailer. EVANETIAN BLINDS add to the 
smartness and beauty of the trailer 
interior. Easy to install—inexpensive to 
buy—rattle-proof and durable, EVAN- 
ETIAN BLINDS are a sound investment 
for greater trailer enjoyment. Dealers 
are making handsome profits selling 
these popular, new blinds as acces- 
sories. Both dealers and manufacturers 
are learning that EVANETIAN BLINDS 
installed make any trailer sell quicker. 


Blinds raised 
easily—shutters 
can be adjusted 


to any angle. 


EVANS PRODUCTS COMPANY 
Trailer Specialties Section 


2314 Penobscot Bidg., Detroit, Mich. 
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Hayes Stresses Feminine Appeal i in New Models 





Covered Wagon Pushes 


Plant Expansion Plans 
MT. CLEMENS, Mich.,—Con- 
struction of a new 50,000 gallon 


water tank on a platform 100 feet 


VAGABOND 


COACHES 
| The Most Value Per Dollar 


These coaches combine 
beauty of design and finish 
with sturdy construction. Are 
the last word in convenience 
and appointments. Vagabond 
features assure instant ap- 
peal. Vagabond dealers are 
making money. Write for 
open territory. 


| VAGABOND COACH MFG. CO. 


509 Grand River Ave. New Hudson, Mich. 


high is being rushed by Covered 
Wagon Co. The new water tank 
is designed to increase facilities 
at the factory here and provide 
greater pressure. It is expected 
to be completed about the first 
week in June. 

As another part of the factory 
expansion program, the machine 
shop is being arranged for great- 
er efficiency, and equipment is 
being realigned. The service divi- 
sion garage is also being com- 
pleted, providing a complete serv- 
ice unit so trailer purchasers may 
come to Mt. Clemens for delivery 
of new model trailers or to obtain 
service on their present trailers. 


Trailer Exhibition 
Planned in N. J. 


ASBURY PARK, N. J.—Growth 
of trailer travel from the days of 
the old covered wagon to the 
modern automobile house trailers 
will be depicted at the first an- 
nual trailer exhibit and merchant 
exhibition scheduled to be held 
here from July 16 to Aug. 1. 

The event, it is announced, will 


i Famonn TRAILER: 
The Pullman Model 


Brakes are not required on this type. But modern Trailer 
Coaches and Commercial Trailers need good brakes for 


safety’s sake. 


The whole trailer industry can be seriously 


damaged by unnecessary accidents. 

That is why so many Trailer Makers have either adopted 
Warner Electric Brakes as standard equipment or are enthusi- 
astically recommending their use as optional equipment. 
Warner Electric Brakes DO NOT require any changes or 
additions to the car’s motor or braking system. Only a wire 
attachment to the auto battery is required to operate these 
brakes and their operation takes about as much current as a 


tail light. 


The Warner power unit is self-contained within the brake 
drum and the installation is complete on the trailer. 

Warner Electric Brakes are the most satisfactory from every 
standpoint—for the trailer builder to install and for the 
trailer owner to operate. Specify electric brakes for the utmost 


simplicity and economy. 


WARNER ELECTRIC BRAKE MFG. CO. 
BELOIT, WISCONSIN 


Factory Representative: 


3087 W. Grand Blvd. 


DETROIT, MICH. 


Fey, p af 


The Only Power Brakes Designed Expressly for Trailers 


include exhibits by approximately 
35 trailer manufacturers and a 
number of booths will also be 
taken by national advertising 
firms. National Exposition Co. of 
Newark is listed as sponsor of 
the show. 

Preliminary notices of the show 
state that each trailer coming to 
the exhibition will carry a banner 
bearing the legend, “Going to the 
Trailer Exhibition at Asbury 
Park, N. J.,” and officials of the 
show will utilize billboards and 
poster advertising the exposition 
within a 100-mile radius of the 
city. Entertainment programs are 
being planned, including a sched- 
uled talk by Chief White Hawk, 
an American Indian, and Colonel 
Cummings, described as a son of 
Prairie Bill, famous frontiersman, 
who will lecture on covered wag- 
on days and the history of early 
American pioneers. Also expect- 
ed to appear on the programs 
will be radio, stage and screen 
stars who own their own trailers. 


Action Delayed 
On New Trailer 
Law in Seattle 


SEATTLE.—City council has 
decided to delay action on the 
new automobile trailer ordinance 
until after July 1. 

This action was urged in a 
letter from Edward H. Jungclas, 
of Cincinnati, secretary of the 
Automobile Tourists Assn., and 
was turned over to the city offi- 
cials by the chamber of commerce. 

Delay is for the purpose of 
giving more time to trailer in- 
terests affected to present their 
case. 

Tourist influx to the Northwest 
is now beginning. It is likely 
that reasonable provisions will 
be incorporated into the ordi- 
nance so as not to discourage 
that type of travel to this region. 


Campus Trailer Camp 


BIRMINGHAM, Ala. (UTPS).—A 
trailer camp for students who wish 
to bring their own homes while they 
attend summer school here at Howard 
College, is the plan of Professor 
Oscar S. Causey, director of the 
summer school. 


Indian Nemes Distributor 


CHICAGO.—H. J. Meister, gen- 
eral manager of Indian Trailer 
Corp., announces the appointment 
of James F. Donovan, Great Lakes 
Trailers Sales, Cleveland, as dis- 
tributor of the Indian line for north- 
ern Ohio. 


A TRAILER FRANCHISE 
OFFERING 
PROFITS and PROTECTION 


Kabin Koach recognizes that its success 
depends upon the success of its dealer 
organization. Kabin Koach therefore pro- 
tects its dealers fully and it has no retail 
selling. 


KABIN KOACH 
PASSENGER TRAILERS 


The coach of the future available today. 
Designed by automotive engineers and built 
by skilled automobile craftsmen. All-steel 
bodies. Under carriage completely con- 
structed of steel, 100 per cent welded. 
Numerous exclusive safety and convenience 
features typical of the modern automobile. 
Four models—wide range of equipment and 
prices. Big opportunity for quick sales. 


i EKABIN KOACH 
KOMMERCIAL TRAILERS 
These trailers are designed and custom 
built to meet the particular sales require- 
ments of any manufacturer or jobber. Kabin 
Koach Kommercial trailers have demon- 
strated their ability to cut sales costs and 
solve the problem of quick trade and con- 
sumer coverage. Used by leading com- 
panies. Excellent opportunity for added 

business for the right kind of dealer, 


WRITE FOR DEALER PROPOSITION 


KABIN KOACH COMPANY, INC. 


2263 SCOTT LAKE ROAD, 
PONTIAC, MICHIGAN 


Colorful Interiors Provided 
To Catch Housewives’ Eyes 


GRAND RAPIDS, Mich.—Such 
feminine resistance to life in a 
trailer as may exist is being 
shaken by the increased use of 
feminine appeals in trailer build- 
ing. Robert H. Mulch, general 
manager of the trailer division 
of Hayes Body Corp., told a con- 
vention of his territory managers 
that the path of the automobile, 
fashion vogues and other fem- 
inine trends are being followed in 


ing leveler jack that is said to 
work almost as easily as shifting 
gears. If he has to change a tire 
there’s a larger opening now to 
help him, for the wheel housing 
is larger. Wider doors are wel- 
comed. A new type of portable 
toilet has been invented. It is 
odorless and sanitary and fin- 
ished in white enamel. The bath- 
room has a full size circular wash 
basin. 


TREND TOWARD STREAMLINING is revealed in this new 
Hayes Crusader model. Color tones harmonize with the towing car, 
while a 30-inch door has been adopted as standard equipment. 


the three new Hayes trailer mod-, 
els the corporation recently an- 
nounced. 

Bedfora tan, silver gray and 
maroon exteriors of the new 
homes on wheels are the colors 
calculated to win the housewife’s 
heart in the new designs of trail- 
ers. Some of the new interiors 
are of fir, others of African 
mahogany. 

The lady of the house-on- 
wheels has also been looking into 
the size of the closets, so Hayes 
designers have strived to make 
every nook and cranny a usable 
storage space, even to the extent 
of locating large deep cabinets 
above and below the cook stove 
as well as a cover cabinet, the 
full width of the trailer above 
the dinette seats. Behind the re- 
frigerator she'll find  storage| 
space, as well as under the beds. 
There is also a chest of drawers 
and an extra wardrobe. A condi- 
ment shelf is above the kitchen 
work table. 

All models are equipped with 
odorless oil stoves that draw in| 
outside air and exhaust outside. 
Kitchen odors are forced out- 
doors by a special vent. 


Blues, greens and plaids grace 
the bedding, while the curtains 
are harmonizing Monks’ cloth. 
No more damp clothes, Hayes 
engineers claim, because a new 
ventilation system circulates the 
air freely through all cabinets 
and wardrobes. 


For coolness in summer and 
warmth in winter, a new insula- 
tion has been installed. It is 
aluminum air-cell sheathing 
which, combined with Hayes 
triple insulation, proves in tests 
that summer heat and winter 
cold are banished, for engineers 
find that 95 per cent of all heat 
units are tossed back. 

The man of the house-on- 
wheels will also be glad to learn 
that there is a new positive-act- 





NATIONAL TRAILER 
@ HOMES ® 


$395. UP, F.0O.B. FACTORY 
WRITE FOR LIBERAL 
DEALER PROPOSITION. 


SEE LATER 
ANNOUNCEMENTS 


NATIONAL TRAILER CO. 


HUNTINGTON, IND. 
MILO MILLER, GEN. MGR. |) 


NEW TYPE OF LEVELLING 
jack, now standard equipment on 
all Hayes models, is said to facili- 
tate the raising and lowering of 
the trailer. Shown above, the 
jack is a positive acting, heavy 
screw with a detachable caster 
wheel and automatic safety lock- 
ing lever. 


Schult Names Coy 
Distributor For 
Western New York 


ELKHART, Ind.—Irwin S. Coy 
of Rochester, N. Y., has taken 
over complete distribution of 
Schult Trailers in seven counties 
in western New York, surrounding 
Rochester. 

Coy has had a number of years 
experience in the automotive field, 
having conducted Super Service 
stations and garages over a period 
of years. Previous to that he was 
a wholesaler for one of the im- 
portant lubricating oil producers. 

Coy’s earlier experience was in 
the real estate business. He looks 
upon the trailer as a safety valve 
to hold prices of property and 
rentals in line. He feels that in 
any city where industrial develop- 
ment brings on a sudden shortage 
with consequent pyramiding of 
prices that the problem can be 
solved by importation of a num- 
ber of trailers to take care of the 
overflow. In this respect Coy feels 
that the trailer has a steadying 
effect on business inasmuch as it 
helps to hold down the adverse 
effects of over-expansion in build- 
ing and real estate values. 
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Ranking C: Car Dealer Calls Trailer ‘Best Sideline’ 


Advantages ar are Cited 
By Georgia Distributor 


ATLANTA, Ga. (UTPS).—“The 
most profitable side-line an auto- 
mobile dealer can carry.” 

That is the way R. S. Evans, 
president of Evans Motors, of 
Atlanta, characterizes the trailer 
business. And he ought to know, 
for in past years he has tried 
everything, from automobile 
radios to parts. 

“In the first place,” said Evans, 
“the trailer does not usually re- 
quire a demonstration. Ninety 
per cent of all purchasers buy a 
trailer on its looks and conven- 
ience. For the other 10 per cent 
one demonstration trailer, which 
we keep in motion all the time, 
serves to clinch the sale.” 

Incidentally, this demonstration 
trailer is connected to an Austin, 
as a demonstration of the ease 
with which an automobile will 
“tote” a trailer on the road. 

“In the second place,” con- 
tinued Evans, “trailers require no 
service after they have been sold. 
The average new car demands at 
least $15 worth of service during 
the year after it has been sold. 
The average trailer, due to the 
fact that it has no mechanical 
parts, does not require amy serv- 
ice at all—and that is another 
saving to the dealer. 

“Third, there are no trade-in 
losses to be considered in han- 
dling trailers. We do not accept 
‘home-made’ trailers as part pay- 
ment of custom-made trailers. 
And, while the market on used 
custom-made trailers is more 
standardized than that for used 
automobiles, the dealer at present 





will have few trailers offered him 
on a trade-in basis, and need not 
accept any if he does not want to. 

“And fourth, the cost of trailers 
‘on the floor’ is very low. About 
the only expense you have on 
them is rental, which can be al- 
lotted to them in accordance with 
the floor space which they oc- 
cupy.” 

Evans said there is more actual 
profit to the dealer in the sale of 
one trailer than in the sale of five 
medium-priced automobiles. 

Six months ago, Evans received 
his first consignment of Covered 
Wagons, and since that time he 
has sold over 200 trailers in Ten- 
nessee, Louisiana, Georgia and 
Florida, with the season in Florida 
just beginning. 

Four price lines are carried by 
the Evans company in trailers, 
ranging from $595 to $1,595, while 
the best seller is priced at $995. 

“We sell our trailers on exactly 
the same terms as we sell auto- 
mobiles, and I think that this 
good record is due to the fact 
that trailers are sold almost alto- 
gether to people with good posi- 
tions, such as sales representa- 
tives, or to people of some means 
and _ responsibility. Automobile 
dealers who may be afraid that 
the trailer business will entail 
heavy losses in credit payments, 
can be assured that this is not 
the case. 

Evans advertises trailers only 
in the classified advertising sec- 
tion of the newspapers, depending 
upon the national advertising done 
to arouse an interest in trailers. 





DRAMATICALLY SEEKING to prove that Covered Wagons are 
not hard to pull, R. S. Evans Motor, Inc., Miami, Fla., hitched up this 
master model to an Austin automobile, which pulled it throughout 
Miami. J. E. Jacks, Evans salesman, is shown beside the trailer. 


Grecian Trailer Thrills 


Related by U.S. Consul 


hitched tandem style, to haul his 


DETROIT.—Caught by a hurri- 


cane when his trailer was perched 
on top of a mountain with a 5,000 
foot drop yawning beneath it, J. 
H. Keeley jr., American consul 
stationed near Salonika, Greece, 
reports in a letter to Silver Dome 
officials here, that he came 
through this harrowing experience 
safely; although houses and trees 
were uprooted by the fury of the 
storm. 

Keeley took his Silver Dome 
trailer coach with him to Greece 
in November, 1935, and recounts 
that some of the grades he en- 
counters in his excursions through 
the mountainous regions near his 
station were so steep that he was 
forced to employ two automobiles, | 





To Trailer Builders 


who are not satisfied with 
present trailer bed construction 


Past attempts to make one article serve two purposes 
—so far as they refer to sleeping and seating — have 


not been successful. That's the premise. 


A surface designed as a seat lacks the qualities of 
softness and resiliency necessary for a comfortable 
bed. Contra—a surface planned as a bed lacks the 
firmness and wearing ability incident to use as a seat. 


For the sake of space conservation, every unit thus 
far used has been a frank compromise. And 


Write at once for further information. 


trailer up. 

“On a few occasions we found 
the mountain trails so narrow and 
so full of sharp hairpin curves, 
that even a small automobile was 
forced to back up twice, in order 
to make the turns,” Keeley writes. 
“During the time of the storm, we 
were fearful that our trailer and 
all its equipment would follow the 
houses and trees that were up- 
rooted and swept over the brink, 
but the trailer withstood the wind, 
even though one of our guests in- 
cautiously opened the trailer door 
during the height of the storm. 
The door was blown completely 
off its hinges.” 


Cooking Classes 
Conducted Via 
16-Foot Trailer 


DENVER.—‘“Class in cooking” 
was brought to Denver via trailer 
this week when Mrs. Dorothy 
Ayers Loudon conducted a four- 
day series of classes. 

A close student of home eco- 
nomics, Mrs. Loudon practices 
her doctrine of modernity in 
every respect. In her travels 
about the country on lecture 
tours, she uses one of the new 
16-foot trailers, fitted with all the 
latest home-like conveniences. 
With her is Miss Phyllis St. Clair, 
her assistant. 


The trailer is decorated in 
brown and green, with the same 
colors carried out in Mrs. Lou- 
don’s dishes and linens and in all 
the equipment for the kitchen 
and living room. Furnishings in- 
clude two beds, a full length 
wardrobe, a radio and a store. 

Mrs. Loudon and Miss St. Clair, 
interested in trailer transporta- 
tion, are planning a special series 
of recipes adapted to the new 
traveling public. On a trip to Ver- 
mont last summer with her par- 
ents, Mrs. Loudon became in- 
trigued by the number of trailers 
on the highways and later decid- 
ed to help women with new ideas 
for quickly-prepared and easily 
planned meals that will satisfy 
the travel-weary. 


Mrs. Loudon purchased her 
Covered Wagon trailer about a 
year ago and since that time has 
traveled nearly 25,000 miles, visit- 
ing different sections of America. 


attempting to be both bed and seat it has been neither. 


Without claiming to have completely solved what has 


been a major problem, Slumbernest Company has 


We promise NOT to send a salesman, 


but we WILL—upon your immediate request — send a practical shop man for 
the purpose of demonstrating this new product, and ascertaining whether or 
not it is adapted to your individual needs. 


developed a more effective approximation of the ideal 
in trailer bed-dinette and couch-bed construction. 


Combined with superior tailoring, smart appearance 
and more comfort than has yet been offered, this 
new Slumbernest product will cut at least 25% from 


your lowest present costs. 


SLUMBERNEST COMPANY (Division of American Auto Felt Corp.) GRAND RAPIDS, MICH. 
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Coaeh Trailer Specifications 


The following specifications will appear in each edition of Trailer-Trade section of ADN. These specifications will be revised monthly. Manufacturers are asked to 
report any additions to or changes in their trailer models. Such revisions will be made in these specification tables. 


HOUSE TYPE HOUSE TYPE 
14’ and Under 16’6” to 18'6” Inclusive (Continued) 


Equip. Trade Model No. 
ss 


Model No. B c Wght. Price | Exterior Name or Name 


or Name 
——_|——_— nna nnenctin” fT 15°1" ~‘|6’ 4” 
12’ 11’8”" |6’ 2” 1260 5-11-15 $ 695.00} Tm =" tens 15’ 1114"|6’ 314” 
14’ 12’ 9” |6’ 2" 1970 Comp. 745.00) Tm Schult... .. De Luxe 15’ 1114"|6’ 314" 
11’ 8’ 6’ 5” 1000 11-15 450.00} Ms Sil. Dome... 18 17’°4” |13'5" ‘16’ 6” 
13’ 9’ 6” 6’ 5” 11-15 645.00) Ms Sil. Dome. . Suburban 17’ 4” 15’ 5” 
14’ 12’ 62” =| 1425 11-15 750.00) Ms Split Co. .. Senior 17’ 8" | |18' 8” 
11’ 10’ 6’ 5” 1100 11-15 ° 535.00) Tm Split Co. .. Senior 18’ 54" |17' 854” 
13’ 2" |12’ 134” |6’ 414” | 1900 15 520.00 Trailcar. .. Club 19’ 15’ 6” 
ws ivi? te? 1400 (5-15) 895.00 Travelcar.. Standard 17’ 16’ 6” 
10’ B 6’ 1080 | 5-11-15 435.00 Travelcar. . A-E 17’ 16’ 6” 
2 14’ 12’ 6" 6’ 3" 1590 | 5-11-15 745.00 Travelcar. . B-D 17’ 16’ 6” 
Miller 18’ 8” /12’ 6’ 1260 3-4-5-11 Travelcar.. Studio 17’ 16’ 6” 
14-15 395.00 Travelo.... Standard 151" = |14’ 2” 
O. R.H.... 14’ 11’ 6" |6' 4" 1600 5 * 550.00 Travelo.... De Luxe 17/1" ‘|16' 2” 
i 13’ 0” |12'6” |6’ 3” 1147 | 9-11-12-15 $98.00 Travelo. ...| Super De Luxe |17’1" —_|16’ 2” 
187” |12’8" 6’ 534” | 2050 | 4-5-6-8-11-15|* 595.00 Travelo.... De Luxe 17’ 34” |16’ py” 
13’7" |11’ 1044"|6’ 534” | 2192 8 690.00 Travelo.... Ducom 17’ 34” 116’ 35" 
14’ 12’ 10" |6’ 844" | 1800 8-15 595.00 Trvlodge... D. L. 18’ 2” /|16’ 10” ; 
14’ 13’ 8” |6’ 3144" | 1400 | 4-5-6-8-9 365.00 Trotwood. . De Luxe 17’ 16’ 10” Comp. 
13’ 54” |11’3" 6’ 4” 1700 5-11-15 635.00 U. S. Club.. DeLuxe [|17'4" = {17’ 15 
10’ 9914" \6’ 3” 1150 | 4-5-10-15 388.00 Vagabond. . 19-Std. 17’ 844" |13' 1” $-5-11-12-15 
12’ 11’ 94" |6’ 3” | 1380 | 4-5-10-15 468.50 Vagabond .| 19-De Luxe |17’ 844" |13’ 1" Comp. 
14’ 13’ 914” |6’ 3” 1950 665.00 Zimair.....| Standard 174" ‘|15' 6” 5-11-15 
: 12’ 6" |12’'6" |6' 1°" 1400 335.00 Zimair..... Master 18’4" |16'6" 6’ 4” 5-11-15 
Travelcar.. i 14’ 13’ -s: 1600 545.00 Zimair..... Imperial 18’ 4” |16'6" 6’ 4” 1820 5-11-15 
peeweed.. 10’ 634” |10’ 434” |6’ 3” 1250 420.00 


. 13’ 12°10’ |6’s" | 1600 530.00 aw 
Zimair.....| Week-Ender |14’ 4’ _ 13’ 64” | 1350 470.00 18’6” and Larger 
14’6” to 16’6” Inclusive 


16’ 2” 15’ 4” 6’ 5” 1600 
16’ 2” 15’ 4” 1650 
16’ 2” /|15' 4" 1650 
15’ 6” _ /|18' 6’ 2290 
16’ 444” |14’ 2200 
16’ 14” /|15’ 5” 2250 
15’ 4” = |14’ 8” 2175 
15’ 13’ 8” 
16’ 154” |15’ 
16’ 154” |15’ 
16’ 3” 14’ 10° 
16’ 15’ 6” 
—— 14’ 9” 14’ 
87 15 14’ 6” 
Junior ‘(15 8”—‘| 18" 11" oe 
16’ 4” 14’ 4” . intel tan. 
14’ 94" Y «ss+-| 20-De Luxe 
14’ 914” i 
4 
+ 6” 72 7 kava De Luxe 
14 6” ’ eeoee 37 I 
15’ 6” : “ee 37S 
15’ 6” Senior 
15’ 6” : Metro 
1 Super De Lux 
A 


MMREOSSPE E> FR Sees 


WP rt te 
eS 


BPR rs 


15’ 6” 
; 15’ 4 \% ; Reco 
..-| Sportsman 10’ 11” . ~ iSesam 
Sportsman D L/16’ 5” | 10’ 11° ; Ras sieetiones te 
a 15A 18’ 13’ 1" 4-5-15 . new 2-00 
Nomad  |{16’ 14’ 1" 11-15 . seas Cru 
4-5-6-8-9 vies De Luxe 
...|Nomad De Luxe}16’ 14’ 1’ 11-15 i a 19A 
4-5-6-8-9 ane 19B 
16-Stan 149" = |13" 1835 | 4-5-6-8-11-15 Ban 
16- Equip 14’9" = |13" 1835 15 
16-De Luxe |14’9" |13’ 1865 15 
* Hyway 14’ 9" 13" 2 1635 ; 
yway Equip. |14’ 9 13’ 2” 1785 : y 
‘|Hyway De Luxe/14’ 9” __|13’ 9” 1865 ++] ‘Standard 
Junior 15’ 54” |14’ 854” 2100 . * 20 
16 16 14’ 1960 y : Pa 
...| Standard |16” 13’ 11" 2000 ' : : v<| Custams Cha 
Travelo.... Standard 15’ 3%” |14’ +” 2000 q . an? 
Trvlodge...| Standard 15’ 14’ 4" 1960 nae 
Trotwood... Master 15 14’ 10 1800 Travelear.. 
‘gu ‘gu e raveicar.. 
16’6” to 18’6” Inclusive ae 
erson..| Cruiser )17 16 @ 1) 2000 Travelcar.. 
Auto Cr....| 21 Standard [17 6” /[15’ 6” . Vagabond . 
Auto Cr....| 21-De Luxe /17/ 6" 15’ 6” ; : yes . Pp 
Bender.... 16 18’ 714" |16’ 34" ; . ; . 
- D-19 17’ us 16’ S74 6 5 Vagabond . |Spec. 21—De L./19’ 814” 2400 | With Toilet 
17’ 16’ 5” 
Cc 17’ 6" |12' 6" 
$7138 17’ 0" =‘|14’ 8" 
$714 17’ 0" = ‘|14’ 8" 
18-De Luxe /|18’ 4" |17’ 5” 
17A 17’ 14’ 8” 


° . oe 
18A. ‘18 15’ 8” ti A t t Al 
sie : The Automotive Almanac 
@” ’ 6 : 
18 16” 8° i The 1937 Automotive Almanac will shortly be off the press containing all 
a uN ce eens the latest important factual data on the automotive industry—Who’s Who 
a ~ ; raed of the makers of cars, coach trailers and their parts and accessories— 
18-Std. 14’ a10n 638.00 registrations of cars and trucks—all of the data every dealer needs. 
18-De Luxe _ /|18’ 14’ 765.00 
Special 18’ 8" = |17’ 695.00 y ' 
37M 17 15’ 10° : 795.00 5 
17-4 17’ 14’ 6° 5 750.00 Price $3.00 — Fu rnished FR EE! 
18-4 18 15’ 6 850.00 
Roamer 17’ 6” 15’ 9” b 1015.00 TO ALL SUBSCRIBERS OF AUTOMOTIVE DAILY NEWS, INCLUDING 
Master 18’ 4" |16’ 4" 14 775.00 . 
Master De Luxelis’ 2” |16’ 4° ; $895.00 THE “PINK,” THE MID-WEEK DIGEST, AND TRAILER TRADE 
Standard |18’ 6” 17’ 750.00 SECTION. SEND IN YOUR SUBSCRIPTION FOR ADN SERVICE 
4 mw , 
boo te eee TODAY—$6.00 FOR A YEAR’S COMPLETE TRADE PAPER SERVICE. 
Imperial 18’ 5” = |15’ 2” 995.00 
Imperial D L |18’ 5” =|15’ 2” 1095.00 
17A 17’ 15 1" 725.00 





TULSA, Okla.—Newspapermen 
have a flair for finding out 
things, even about house trailers, 
and that fact recently was proved 
beyond doubt when Harmon 
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News Editor Takes Trailer Tour of Trade Area 


Visits Eighty Towns on 


Lengthy Scouting Trip 


Phillips, city editor of the Tulsa 
Tribune, made a trailer tour of 
eighty cities and towns in Okla- 
homa, Arkansas, Kansas and 
Missouri, to learn what was 


Airfloat—aAirfloat Coach Mfg. Co., Los Angeles, Calif. 
Alma—Alma Trailer Co., Alma, Mich. 

Anderson—Anderson Coach Co., Marshall, Mich. 

Auto Cruiser—Auto Cruiser Co. of America, Inc., Baltimore, Md. 
Bender—Bender Body Co., Elyria, Ohio. 

Travel Mansion—Bender Body Co., Elyria, Ohio. 

Cantrell—J. T. Cantrell & Co., Huntington, Long Island, N. Y. 
Clare—Clare Travel Coach Co., Clare, Mich. 


Clarkspeed—Clarkspeed Trailer Co., 


Lansing, Mich. 


Cov. Wag.—Covered Wagon Co., Mt. Clemens, Mich. 
Elcar—Elocar Coach Co., Elkhart, Ind. 

Empire—Empire Trailer Builders, Inc., New York City. 
Federal—Federal Motor Truck Co., Detroit, Mich. 
Fleetway—Fleetway Cruiser, Inc., Philmont, N. Y. 
Judkine—General Trailers, Inc., New York City. 
Hayes—Hayes Body Corp., Grand Rapids, Mich. 
Hollywood—Hollywood Steel Trailer Co., Los Angeles, Calif. 


McLaren—McLaren Trailers, Pasadena, Calif. 
Miller—Miller Trailers, Greenville, Pa. 


Kabin Koach—Kabin Coach Co., 


Pontiac, Mich. 
Kozy—Kozy Coach Co., Kalamazoo, Mich. 
Modern—Modern Trailer Coach Co., 


Muskegon Heights, Mich. 


0. R. H.—Our Rolling Home Trailer Co., Findlay, 0. 
Palace—Palace Travel Coach Co., Flint, Mich. 


Pierce—Pierce-Arrow Motor Car Co., 


Buffalo, N. Y. 


Pilgrim—Pilgrim Trailer Co., Newton Falls, Ohio. 
Pioneer—Pioneer Trailer Co., Grand Rapids, Mich. 
Rainbow—Rainbow Trailer Co., Kansas City, Mo. 
Royal—Royal Wilhelm Furniture Co., Sturgis, Mich. 
Roycraft—Roycraft Coaches, Inc., Chesaning, Mich. 
Schult—Schult Trailers, Inc., Elkhart, Ind 
Seminole—Seminole Coach Co., Novi, Mich. 

Silver Dome—Silver Dome, Inc., Detroit, Mich. 
Split Coach—Split Coach Motor Corp., York, Pa. 
Standard—Standard Trailer Co., Cambridge Springs, Pa. 
Travelodge—Travelodge Corp., Tulsa, Okla. 


Trailear—Trailcar Co., Atlanta, Ga. 


Travelcar—Travelcar C'o., Detroit, Mich. 


Travelo—Raymond Products 


Corp., Saginaw, Mich. 


Roamer—Roamer Trailers, Inc., Delaware, Ohio. 


Trotwood—Trotwood Trailers, Inc., Trotwood, 
Ozark—Ozark Corp., Detroit, Mich. 


Clubear—U. 8. Coach Mfg. Co., 


oO. 


Champaign, NL 
Vagabond—Vagabond Coach Mfg. Co.. New Hudson, Mich. 
Zimair—Zimair Corp., Los Angeles, Calif. 
Exterior Trim Symbois—M.—Masonite; Sh.—Shermanite; Tm—Tempered 
Masonite; s—steel; ms—Masonite and metal; pr—Pressed wood; l— 


leatherette; 
Hydetex; fa—Fabricord; 
metal. 


la—Lactrex; du—Duraleather; 


a—Aluminum; hy— 


Pi—Plymetal; 1 & s—lLeatherette and 


Equipment Symbole—i—Linoleum (floor); 2—Window screens; 8—Dvor 
screen; 4—Window curtains or Venetian blinds; 5—Heating stove; 


6—Cooking stove; 7—Sink; 


Exterior Trim Symbols—M.—Masonite; 


Sh—Shermanite; Tm—Tempered Masonite; 


S—Steel ; 


Ms—Masonite and metal; Pr—Pressed wood; L—Leatherette; La—Lacrtex; Du—Duraleather; 
A—Aluminum; Hy—Hydetex; Fa—Fabricord; Pl—Plymetal; L & S—Leatherette and metal. 
Equipment Symbols—i—Linoleum (floor); 2—Window screens; 83—Door screen; 4—Window cur- 
tains or Venetian blinds; 5—Heating stove; 6—Cooking stove; 7—Sink; 8—Davenport or 
folding couch with mattresses; 9—Dinette with bed mattresses (if 4-passenger); 10—Water 
tank; 11—Bumper; 12—Jack on hitch; 13—Roof ventilator; 14—Riding lights; 15—Brakes, 


* 2-Passenger. t Third Standard wheel. 


Trade 
Name 


Auto-Cruiser. . 
Auto-Cruiser. . 
Auto-Cruiser. . 
Auto-Cruiser. . 
Auto-Cruiser. . 


Model No. 
or Name 


Concession 


ACX 
BC 

230 

224 


t Tandem axle. 


going on in the thinking caps 
of prominent political and civic 
leaders. 


To show their appreciation for 
the efforts of several civic and 
financial leaders, who organized 
and financed the Travelodge 
Corp. for the manufacture of 
house trailers to help keep Tulsa 
growing and its citizens em- 
ployed, the Tribune took the first 
trailer finished in the new fac- 
tory, put their City Editor Phil- 
lips, his pretty wife and red- 
headed two-year-old son, Bobby, 
and a staff cameraman aboard 
and started them on a long tour 
into four states and a big flock 
of large cities and little towns. 


The city editor was instructed 
to show and demonstrate Trav- 
elodge trailer to all civic and po- 
litical leaders and then interview 
them for their individual opin- 
ions on the house trailer problem 
for daily stories used with pic- 
tures in the Tribune as a special 
feature beginning on page one in 
all editions while the tour lasted. 
Many surprising, amusing, new 
and peculiar views were forth- 
coming from the great number 
questioned. 


One mayor of a thriving Okla- 
homa city declared, “I can’t 
think of a single home in this 
city that wouldn’t be improved 
with one of these beautiful house 
trailers set down on a good ce- 
ment foundation out in the back 
yard.” 

A well known civic leader of 
Arkansas asserted the trailer had 
rather improved the migratory 
labor situation. He said, “It’s 
absolutely necessary over almost 
the whole of the United States 
that we have a large floating 
population to move from one crop 
to another. Down here in Ar- 
kansas and Missouri in the berry 
fields the house trailers have 
brought us a much improved type 
of migratory helper. We're 
mighty glad to have them come 
to Arkansas to help us harvest 
our crops and we don’t want our 
lawmakers to tax them out of 
existence or do anything else to 
muss up a pleasing condition.” 

From an Oklahoma chamber 
of commerce secretary, Editor 
Phillips learned that house trail- 
ers were improving the landscape 
because, “In the oil fields and 
mining regions,” he said, “the 
work is rather spasmodic which 
means employes generally ac- 
quire too little capital with which 
to build decent homes. They do 
require shelter of some sort for 


their families, so, they erect small 
shacks of mean appearance and 
poor service. When they move to 
other fields their cheap abodes re- 
main to dot the landscape. Since 
house trailers can be purchased 
for as little as the cost of cheap 
homes we find the employes with 
small families using trailers and 
where families are large both 
trailers and tents combined. 
When they move on they leave 
nothing to mar the beauty of our 
small towns and countryside.” 


The Tribune-Travelodge trailer 
tour schedule had to be revised 
several times to allow more time 
at stopovers. Hundreds of people 
were anxious at most cities vis- 
ited to inspect the trailer and 
shake hands with Bobby. Phillips 
never did arrive on time at a 
single stop even with the revised 
schedule and his copy for the 
next day’s paper was nearly al- 
ways written at a gallop. Some of 
the time while Mrs. Phillips drove 
the car he wrote copy on the din- 
ing table in the trailer. 

Although he had no practice 
with the Travelodge trailer be- 
hind his Studebaker sedan, before 
it was driven up at the Tribune 
office for a late start on the tour, 
and had never before pulled a 
trailer of any kind, he experi- 
enced very few mishaps. He 
never had been over most of the 
roads traveled and once in a 
while failed to make proper turns 
which brought him up into small 
cramped barnyards or cul-de- 
sacs. His first attempts at back- 
ing the trailer in such quarters 
and another time in congested 
traffic and another on a steep 
hillside when he was off the 
route, provided embarrassing mo- 
ments he claims he won’t soon 
forget but it was all great fun, 
if a lot of hard work, for the 
cause of house trailers and a new 
industry in Tulsa where he lives 
amd receives his pay check, so, 
he feels well repaid and happy. 


New Heaters 

NEW EQUIPMENT seems to 
run in cycles. Right now there 
is a whole flock of oil and gaso- 
line burning heating stoves being 
introduced to the trailer manufac- 
turers and all seem to be tre- 
mendous improvements on the 
former “fish shanty” type of 
stove which was in use generally 
six months ago. They are all 
more sightly and there can be no 
doubt as to their improvement 
from the standpoint of cleanliness. 


Display Shells 


13’ 6” 
15’ 6" 
od 
19’ 6” 
14’ 
16’ 3” 
18’ 6” 
16’ 5” 
16’ 5” 
14’ 8” 
17’ 2” 
20’ 7” 
17’ 9” 
14’ 10” 
14’ 10” 
17’ 8” 
12’ 134” 
15’ 
12’ 10” 
14’ 10” 
15’ 6” 
16’ 6” 
18’ 6” 
14’ 
16’ 
12’ 
18’ 11° 
15’ 9” 
eT 
19’ 9” 
14’ 4” 
16’ 4” 
18’ 1” 


1950 
2140 
2310 
2550 


1600 
1650 
1360 
1420 
2000 
2600 
1650 
1750 
1950 
1900 
2325 
1400 
1620 


1900 
2230 


2000 


2400 
1700 
2200 
2090 


Split Coach.... 
Split Coach.... 
Split Coach.... 
Standard 


Standard 


Vagabond 
Vagabond 


15’ 7" 
12’ 8" 
15’ 7° 
15’ 2” 
wT 
i 
iv 3” 
12’ 6” 
14’ 6” 
16’ 6” 
20’ 6” 
| ot od 
19’ 3” 
18’ 2” 
15’ 5° 
17’ 6” 
18’ 2” 
15’ 5” 
17’ 6” 
14’ 854” 
17’ 854” 
19’ 854” 
10’ 
12’ 
14 
14’ 
13’ 11” 
15’ 6” 
14’ 2” 
16’ 2” 
10’ 434” 
12’ 10” 
14’ 10” 
16’ 10” 
18’ 1’ 
15’ 1” 


Travelease 
Nomad 
De Luxe 
Tandem 
19-C 
22-C 
16 


Junior 
Senior 
Custom 


16 
Standard 
Club 
Standard 
De Luxe 
Cub 
Standard 
Master 
De Luxe 
19 
21 


17 


Electric Brakes 
May Be Installed 


MT. CLEMENS, Mich.—Provi- 
sion has been made by Covered 
Wagon Co., for dealers to install 
electric trailer brakes on 1936 
models. 

All parts are available in a unit, 
including braking axle, outer 
bearings, grease retainers, grease 
caps, wire for the towing automo- 
bile, wire for the trailer, the hand 
control for the car and connector 
plugs to connect wiring from the 
trailer to the towing car. 

The brake change-over will en- 
able last year’s trailer models to 
enjoy advantages of electric 
brakes. Brake drums are mounted 
on the axles ready for installation, 
involving a minimum of labor to 
make the change. 


Await City Law 

ORLANDO, Fla.—Trailer camps 
inside the Orlando city limits will 
not be permitted until provision is 
made in a city ordinance, accord- 
ing to J. G. Manuel, building in- 
spector. He says: 

“The net result of extensive use 
of house trailers, affording their 
occupants an opportunity to get 
into the sunshine and out of doors 
will probably be to increase the 
physical well-being of a great 
section of the population. If ade- 
quate precautions are taken 
reference to water supplies and 
the disposal of sewage and gar- 
bage the occupation and use of 
many trailers should not jeopard- 
ize the health of the rest of the 
population. 

“Those sections which attract 
large numbers of trailers can no 
doubt best handle the sanitary 
problems by requiring trailers to 
park in approved camps. The 
miscuous parking of trailers 
the roadside makes it impossible 
with the inspection force n 
available to state health depart- 
ments to exercise supervision over 
water supplies and to prevent soil 
pollution and other nuisances. 
Fortunately the tendency is for 
trailers to congregate in camps be- 
cause of the advantages there in 
water supply, toilet facilities, 
laundries and recreation and s0- 
cial life. 

“Tourists who desire to spend 
a vacation in the woods should be 
required to observe the simple 
rules of sanitation requiring the 
burial of fecal matter and gar- 
bage and avoidance of contamina- 
tion of streams.” 


= 
© 


Price 


665.00 
510.00 
685.00 
795.00 

495.000 
725:00 
1050.00 
330.00 
365.00 
480.00 
$825.00) 
595.00 
695.00 
480.00 
785.00 
1085.00 
480.00 
785.00 
$1085.00 
745.00 
840.00 
1140.00 
265.00 
290.00 
$15.00 
$15.00 
595.00 
895.00 
450.00 
675.00 
275.00 
375.00 
425.00 
550.00 
650.00 
850.00 


Webe.| wer eet. 


1861 
1692 
1645 
1845 
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Cou pon System ot Trailer 
Taxation Is Suggested 


SAYLOR-BEALL 


SPRAY PAINTING 


EQUIPMENT 
CUTS COST 


New design of gun _ increases 
coverage, saves paint, saves air. 
Complete line of spray guns, 
compressors and fittings. Unit 
shown consists of external ato- 
mizing gun, wall filter, regulator, 
25 foot of hose, ready to attach 





to your air line. Complete, $40.25 


Portable Air Compressors 


Y%, H.P. Electric, Single Cyl. 
2” $s 


1/3 H. P. Electric, 
Cyl., 2%” 
Y H.P. Electric, Single Cyl. 
242” 
Y H.P. Gas Powered, 
Single Cyl., 2%” 
Y% H.P. Electric, Twin 
Cyl., 2” . 
1 H.P. Gas Powered, Twn. Cyl., 
1 H.P. Gas Powered Twin Cylinder, 2 


Also full line of stationary compressors. Write for complete catalog. 





99.50 


2” 149.50 24a”.. 134.50 


lt? 
Ya 


% H.P. Electric, Twin Cyl., 


Saylor-Beall Manufacturing Company 


1510 East Philadelphia Ave. Detroit, Mich. 


@® A New 
Flush Type Toilet 
Priced Right! 


Trailer manufacturers and 
dealers have been looking 
for the solution to the sani- 
tation problem—here it is! 
A water flush type toilet 
that can be easily installed 
in any trailer. Priced to meet 
the mass buyer pocketbook, 
yet give the dealer a satis- 
factory profit. Pleasing in 
appearance, easy to operate, 
compact, odorless, septic, 
tolerant of water and an 
item every dealer can sell 
easily. 


Meets Every Requirement . . . 
The SANISEAT meets 
every requirement for com- 
plete sanitation. Can be 
sealed. Two weeks’ normal 
capacity. 

Write for complete literature today 
—get yourself prepared to meet the 
public demand for proper sanitation. 

Distributors Wanted 


Saniseat is compact in size—18% 
inches front to back, 16 inches 
wide, 17 inches high to top of seat, 
septic tank holds 9% gallons. 
No drain. 


Owosso Trailer Appliance Co. 
OWOSSO, MICHIGAN 


AXLES— SPRINGS 
RUNNING GEAR PARTS 


ENGINEERED BY LIGGETT 


SINCE - 1880 


LIGGETT SPRING & AXLE COMPANY | 
COACH TRAILER DIVISION 
3087 West Grand Boulevard, Detroit, Michigan 
FACTORY: MONONGAHELA, PENNA. 


|| superintendent 


| Ince., 








Employes to Tour 
In Company Trailer 


KANSAS CITY.—The Fol- 
ger Coffee Co. has provided 
a Covered Wagon trailer for 
the exclusive use of its office 
force for vacations this 
summer. 

A total of 13 of the fami- 
lies of the office employes 
is going to use the trailer, 
each of the families taking 
a two-week trip in_ the 
trailer for their vacations. 





National Trailer 
Company Ready 


For Production 


HUNTINGTON, Ind.—Milo Mil- 
ler, who has successfully orga- 
nized two trailer manufacturing 
companies, has 
again entered 
the house trailer 
manufacturing 
field with his or- 
ganization here 
of the National 
Trailer Co. Full 
production is 
now under way. 

The new com- 
pany has taken 
over the Erie 
Railroad shops 
here, with more 
than 50,000 feet of single floor 
space. The plant has a high ceil- 
ing and is well adapted for the 
manufacture of trailers. The space 
is believed to be ample for the 
production of 250 units per month. 

Miller is taking with him as 
and production 
manager, another well known and 
experienced trailer builder, Daniel 


Milo Miller 


Singer. 


The company intends building 
moderate priced trailers ranging 
from $325 to $800 f.o.b. factory, 


Charter Granted 

ST. PETERSBURG, Fla.— The 
Airflow De Luxe Trailer Coach, Inc., 
this city, has been chartered to do a 
manufacturing business. The au- 
thorized capitalization is 100 shares, 
par value $100 each. Incorporators: 
C. A. Robinson, J. F. Smith and 
N. A. Grey. 


Trailer Line Added 
TACOMA, Wash.—Tommy Burns, 
direct factory distributors of 
Dodge and Plymouth cars, have 
taken on the Covered Wagon coach 
trailer line for this city, according 
to an announcement by N. F. Rea, 
vice-president. 


|hamper the normal 





DETROIT.—A system of house 
trailer taxation based upon the 
Ohio sales tax law, is suggested 
by C. L. Snyder, of the L. A. 
Young Spring & Wire Corp., as a 
means of solving some of the 
municipal taxation problems that 
are developing with the increasing 
use of trailers. 


Discussing the problem, Snyder | 
many | 


said that each of the 
schemes that have been advanced 
seems to anticipate either an in- 
crease in license tax or a special 
property tax. 


“Such ideas are wrong,” Snyder 
said, “since revenue would accrue 
to the states where the trailers 
were purchased or licensed, and 
not to those states where the 
trailers might be used. The alter- 
native of high license fees and 
consequent high rental charges in 
trailer parks is also unsound since 
it would discourage investment in 
properly equipped parks, and 
growth of 
trailer use. 

“A suggested method of taxation 
modeled, in a way, upon the sales 
tax law of the state of Ohio might 
be worked out to be fair, not only 
to the trailer user, but to those 
states through which he passes or 
in which he might stay for long 
periods. In Ohio each retailer is 
required to buy tax stamps from 
the state. When a retail sale is 
made the customer is required to 
buy enough stamps to equal the 
sales tax on the amount of the 
purchase, The retailer then de- 
stroys these stamps in the pres- 
ence of the customer and the 
transaction is complete. This sys- 
tem has merit because, first, it 
enables the state to collect the tax 
from organized companies at a 
definite time; second, because it 
does not involve the merchant in 
any complicated set of books 
which must be examined by col- 
lectors, and third, it assures the 
tax payer, in this case the retail 
purchaser, that the tax has ac- 
tually accrued to the state, and 
also that he is paying the correct 
tax only on what he buys. 

“In connection with trailer taxa- 


tion let us assume that each pur-| 
chaser or user of a trailer be re-| 


quired to buy from the state a 
book containing 365 coupons, this 
book being identified with the 
registration number and _ serial 
number of the trailer, and as 


much a part of the trailer ¢ as the | 








BUYERS ASK FOR 


“the steel-framed trailer with knee-acting wheels” | 


Dealers in coaches of other makes are surprised constantly iby | 
prospects inquiring for Travelcar ‘‘the steel-framed trailer with | 
knee-acting wheels.’ | 
The result is that many of them have changed to Travelcar 


because 
Travelcar; 


of this steady demand. You don’t have to 
you have only to stock and display it. 


**sell’” 
There are | 


16 reasons for this. Send for our booklet: ‘16 Reasons Why”’ | 
and find out for yourself why it is that buyers hunt for the | 
Travelear dealer in their neighborhoods. | 


This is the = are- 
weitded structural 
Steel skeleton that 
eight years ago set 
the pace in coach 
frame design and is 
still the only frame 
of its kind in the 
trailer business. 


(J 
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this rigid steel unit. 
riding and towing qualities; 





eet to 
teal i eetiieliees teen 


This is not flat steel; nor a sheet metal channel, but all members 
are T-shaped, the leg of the T forming an almost invincible rib. in 
it is used in the overhead bows and girder; in all the lateral and 
upright side members. All joints COPED and MITRED before arc- 
welding. The knee-acting wheel suspension is an integral part of 
Maximum Safety; maximum life; 
defies Time, shock and strain. 


the cheapest model with all the fundamentals of the most expensive joo” 


TRAVELCAR COMPANY 


19404 WEST 8 MILE - 


America’s most | 
originally engineered | 
trailer coach, being 
built this year in a 
new factory designed 
solely for trailer) 
coach building, is 
unusual in its nearly 
perfect heat resist- 
ance; in_ its. lighter | 
front end weight; in | 
its new automatic 
**back-on’’ hitch and 
its unique in- 
terior layouts, More 
models, at a greater 
range of prices than 
any other maker of- 
sore, hay to $1,850 
Detroit 


ee eee A) 


amazing 


‘and 


DETROIT 








| the United States and one 





license plate, subject to the same 
penalties for misuse. Let us as- 
sume that the price of the coupon 
book is $36.50 or 10 cent per cou- 
pon. Suppose the trailer owner 
starts from Detroit on a trip 
south. His first night’s stop may 
be in Cincinnati at a_ licensed 
trailer camp, the proprietor of 
which collects the overnight park- 
ing fee, registers the guest, and 
detaches one coupon from the 
book which he stamps with the 
date, city and state, and his name 
or license number. The next day 
the traveler proceeds through the 
other states, stopping, according 
to law at licensed camps where 
coupons are detached and stamped 
for each day’s stop at a camp. 


“At regular intervals each park 
proprietor forwards to his own 
state treasurer’s office all coupons 
collected and is reimbursed for his 
trouble in collection at the rate of 
one cent for each coupon returned. 
The state office sorts the coupons 
and sends them to the state of is- 
sue which will then send back nine 
cents per coupon from the funds 
already collected for this purpose 
through the original sale of the 
book. At the end of the year each 
trailer user may return all unused 
coupons for credit toward the pur- 
chase of his book for the year. 


“In such a system all parties 
concerned are treated fairly. The 
state of issue may receive interest 
on money deposited against tax 
payment, as well as one cent per 
day of trailer use, and from that 
revenue can pay for printing, sale 
and registration of books. The 
trailer user is not taxed while on 
the road as he already is paying 
for road use in his weight tax and 
gasoline tax, but he does pay for 
general public utility service in 
states where he may decide to 
rest from his travels. The licensed 
park proprietor is paid one cent 
per day per trailer parked in his 
area for assisting his state in col- 
lecting a tax. The state where the 
trailer traveler takes up temporary 
abode is paid eight cents a day. 


Thee Plants Now 
Producing Output 
of Schult Trailers 


ELKHART Ind.— Three com- 
pletely equipped plants, two in 
in 
Canada, are now required to take 
care of the demand for Schult 
trailers, according to Wilbur J. 
Schult, president. 

The newest factory just pur- 
chased at Elkhart is thoroughly 
modern and was formerly owned 
by the Sidway Co. It covers 7% 
acres. Three lines of production 
have been in operation in this 
plant for the past month. The 
sport, tandem and commercial 
models are being produced here, 
This is in addition to production 
of the Nomad, Travelease, and 
deluxe which goes on in the main 
factory. 

Schult is operating both a day 
and a night shift and has been 
for the past several months, 
Schult said. 

“We hope,” Schult said, “that 
with these added facilities it will 
be possible to take care of the 
big vacation demand and give 
prompt deliveries on orders.” 


Booth in Trailer 
Dispenses Data 


MT. CLEMENS, Mich.—Pre- 
paring for a heavy tourist season, 
an information bureau inside a 
trailer has been opened in the 
heart of Mt. Clemens through co- 
operation of Covered Wagon Co. 

Maps and information regard- 
ing Mt. Clemens’ famous mineral 
bath facilities and hotel literature 
will be distributed from the in- 
formation center. 





ELKHART, Ind. — The Elcar 
Coach Co. of this city will shortly 
move into new manufacturing 
quarters for the second time this 
year according to a recent an- 
nouncement by G. J. Wilds, presi- 
dent. The new Elcar factory is lo- 
cated in Goshen, Ind., approxi- 
mately 12 miles from here and 
will give the Elcar Coach Co. one 
of the longest assembly lines of 
any trailer manufacturing plant. 

While this company was forced 
to acquire over five times the 


Bronx May Build 
Big Trailer Camp 
For World Fair 


NEW YORK.—Plans for a 
$3,000,000 automobile trailer camp 
on the 300-acre site of the pro- 
posed Bronx airport, to accom- 
modate visiting motorists during 
the 1939 New York world’s fair, 
were announced recently’ by 
James J. Lyons, Bronx president. 

The project, which depends 
largely on the success of negoti- 
ations now being carried on by 
Controller Frank J. Taylor for 
the lease of the airport site from 
Curtiss Bronx Field, Inc., subsidi- 
ary of the Curtiss Wright Corp., 
is patterned on a _ suggestion 
made by Mayor La Guardia be- 
fore the Bronx board of trade. 

According to Lyons, the devel- 
opment would accommodate 
about 8,000 automobiles’ with | 
trailers at one time. 





Covered Wagon Introduce 


Metal Trailer Trunk | 

MT. CLEMENS, MICH. — The 
Covered Wagon Co., trailer coach 
manufacturers, has introduced a 
special metal trunk for attach- 
ment ta 1937 model trailers. The | 
trunk may be attached to the| 
rear of a trailer, and is large| 
enough to permit installation of 
a 6-volt or 110-volt electrical gen- | 
erating unit and carry personal 
effects. 

The trunk is constructed of 
metal and conforms with the bal- | 
ance of Covered Wagon body 
construction. Chrome metal 
louvres are provided for ventila- | 
tion. The trunk may be attached 
in production or in the field with- 
out injuring the exterior surface 
of the trailer. An automotive 
type lock, large hinges and an 
easily working bracket arrange- | 
ment have been used. 


| room. A. J. Lowry jr., of McKesson- 
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Elcar Outgrows Plant 
Second Time in Year 


space in January than was avail- 
able in the original plant, this has 
proven entirely inadequate to 
meet the necessities of the greatly 
increased production made neces- 
sary by the rapid growth in sales 
this spring, said Wilds. “When we 
took over the entire four floors of 
the old Elear plant we thought 
that we would have plenty of 
room to take care of our needs 
for this year but we began to be 
cramped for space before we had 
been in the larger quarters 30 
days,” he said. 

The new Elcar plant is the 
building which was formerly used 
by the Engman Range Co. in the 
manufacturing of stokers. The 
main assembly room is 1,080 feet 
long by 84 feet wide and permits 
the operation of one of the long- 
est straightaway assembly lines in 
the industry. This will permit 
four lines to operate at one time 
with ample space for the collec-| 
tion of assemblies along the lines. | 
In addition to this main room, an 
ell provides ample room for of- 
fices, stock rooms, mattress manu- 
facturing and other operations | 
which must be kept separate from | 
the main assembly department. 

The building is of all steel con- 
struction with concrete floors and 
roof, making it absolutely fire) 
proof. Fire doors are installed to| 





all connecting departments. The| 
exterior walls of the newly ac-| 
quired plant are of glass, making | 
it practically a daylight plant. 

Although the present Elcar| 


| plant has been running from three | 


to approximately 300 orders be- 
hind sales for some time accord-| 


|ing to Wilds, the new plant it is| 


felt will enable them to not only} 
catch up with the demand from 
their present dealer body but al- | 
low them to expand their dealer | 
and distributor representation | 
considerably and still have pro-| 
duction keep up with the in- | 
creased demand for coaches. 

The transfer of the manufactur- | 
ing operations will take place) 
just as fast as it is possible to) 
equip the new plant to take care} 


| of production. 


Drug Trailers 


HOME APPLIANCES 
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ADVANTAGE OF ALL-STEEL coach construction is well illus- 
trated by what befell this Kommercial Koach, built by Kabin Koach. 
The body dents shown are only injuries received by the trailer after 
toppling over a 40-foot cliff in West Virginia. It was built for Norge 


| dealer service. 


Hobo Buys Trailer 


DETROIT.—Skeet 
imitator of birds 


Major 


LITTLE ROCK, Ark. — Arkansas | 


druggists may find their drug sales- | 
men traveling in trailers after the 
first of next year. R. R. Chamber- 
lain, Meyer Bros., admitted that one 
may be tried out before the last of 
this year, to be used as a sample 


Lincoln, stated that if they were 
successful in the east, they would 
probably be used here later. 





Pollak Equipment Trailer Parts 
Standard Equipment with the Leading Manufacturers 


Stop and tail lamps available in 


black enamel, chrome rim or 
chrome. 


CONNECTOR 
ASSEMBLY 


Send tor 
Catalog 


Oblong, 


Available with either 4, 6 or 8 contacts. 


Joseph Pollak Corp. 


110-Volt Receptacle 


all- 


Semi - soft water- ¢ 3 
proof tapered plug. 


No. 94 Plug 





round or oval mounting flange. 


Write for 
Quotations 


H. Glenn Johnston, 12-216 General Motors Bldg., Detroit, Mich. 


Simmons, hobo 
and animals with 
recently 


Bowes’ amateurs, 


bought a cruiser from Hayes Safety 
Steel Co., Detroit. Simmons plans 
to live in the trailer while on vaude- 
ville tour with the Bowes Gang. 





Marvel Parts Co. 
Enlarges Plant 


DETROIT.—Carl Wagner, pres- 
ident of Marvel Trailer Parts Co., 
has announced that his company 
has just enlarged its plant here 
at 19036 Celestine Avenue, to take 
care of increased demands for 
trailer parts. 

Marvel Trailer Parts Co. is now 
in its sixth year. As one of the 
pioneer trailer parts manufactur- 
ers, it has devoted its entire ef- 
forts to the trailer field. 

The Marvel line consists of 
couplers, lifting devices, window 
assemblies and many other trail- 
er parts. Wagner, through his 
long acquaintance with the trail- 
er industry, has_ continually 
strived, he said, to improve his 
products and develop new meth- 
ods that simplify production and 
cut manufacturing costs. 


AMERICA’S FINEST TRAILER COACH WINDOWS 


Two Models in 
a Wide Range 
of Stock Sizes 
Chosen by trailer 
builders who de- 


mand the highest 
quality. 


HerZim window and screen assemblies are used on 90 per cent of the 
trailers built in America today. They offer clear vision, without cross strips 
of metal to obscure the view. They are easily operated, positive in adjust- 


ment, waterproof and insert proof. 


because they are true to size and are easily installed. 


Metal Mouldings for the Trailer Coach Builder 


We manufacture hundreds of moulding sections that meet every need of 
the trailer builder—drip mouldings, bumper rails, angles, finish mouldings, 
T mouldings, etc. All are described in our Catalogue, that will be mailed you 


upon request. 


They simplify production problems 


HERRON-ZIMMERS MOULDING COMPANY 


DETROIT, MICHIGAN 


3654-76 BEAUFAIT 


.... for the Trailer Industry 


SPRING CONSTRUCTIONS 
FOR TRAILERS 


The largest manufacturer of diversified wire 
products in the world offers, through its 
Trailer Department, specially designed spring 
units for use in Trailer upholstering, to assure 
a good seat by day and a comfortable bed at 


night. 


It will pay you to investigate the unit now 
being used by many of the foremost Trailer 


manufacturers. 


L. A. YOUNG SPRING & WIRE CORP. 


9200 RUSSELL STREET 


OAKLAND, CAL. 


DETROIT, MICH. 


WINDSOR, CAN. 
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EALERS everywhere have found that more than ever trailer buyers 

demand a trailer built like the car that draws it with the very latest in 
interior comforts and conveniences. Judge the new Hayes models by what 
Hayes distributors say: 


‘Everyone in our organization is of the opinion it is the finest trailer value 
offered in California.""—National Trailer Sales Company, Los Angeles. 
“New jobs grand stop ship forty five S. S. Nevada’’—George Brown, Wis- 
consin Motor Homes, Milwaukee. 


“Finest trailers in America."—Goodman Motor Company, Des Moines. 
"New models beat anything I've seen. Ship your drive-away ten mahogany 
fifteen fir.""—S. L. Davis, Chicago. 


“Great stuff. New Models should double my sales.""—Harry Foster, Lansing. 
‘Putting on New radio program on strength of new models.’’—Hayes Indiana 
Company, Indianapolis. 


“Thanks for new features. Just what the public wants."—Douglas Smith, 
Detroit. 


Investigate the No. 1 Money Line! The public is investigating, why not you? 
HAYES TRAILERS, Div., Hayes Body Corporation, 582 Seventh St., Grand 
Rapids, Michigan. Made in Canada by Canadian Top and Body Corpora- 
tion, Ltd., Tilbury, Ontario. 


16 NEW SALES-MAKERS 


New Colors, New Interiors. 10. Stamped All-Steel Bodies. 
: FOR 
Choice of Floor Plans. 11. Larger Wheel Housings. 


More Storage Space. 12. Wider Doors, Reinforced Drawers. | VES HVE RUE 


Ventilated Cook Stove. 7 
New “Roll-Out” Beds. 13. Oil Heating Stove. Tite AC elie of taal 


New Luxury Upholstery. 14. Rubber-Deadened Throughout. TEN Scientific 
Amazing New Insulation. 15. Odorless Antiseptic Toilet. ry tS Manual 
New Hitch and Leveler Jack. 16. Hayes All-Safety-Steel-Construc- 


SAFETY-STEEL 
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HAYES c. I. T. PAY-OUT-OF-INCOME PLAN 
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